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taLKinG toGetHer aBout 
SexuaLity durinG octoBer — 
nationaL Let’S taLK montH
Each year, Let’s Talk Month emphasizes 
the importance of conversations about 
sex between young people and the adults 
they trust. Schools, communities of faith, 
community-based agencies, media, and 
businesses, can take the leadership in 
providing activities, resources, and edu-
cational programs to support: 1) parents 
or other care-givers and youth in talking 
together about sex; and 2) youth in making 
healthy, responsible decisions about sex. 
Working together, parents and other adults 
in the community can provide the informa-
tion and skills to prepare young people to 
become healthy adults...and the parents of 
tomorrow’s children.

Providing children and youth with accu-
rate, reliable sex education is an important 
responsibility. Studies reveal that most 
kids prefer learning about sex from their 
parents, but many parents are uncomfort-
able with this particular responsibility and 
need support and encouragement to take 
it on. Parents need to know that they do 
not need to be experts in order to talk with 
their children about sex. Parents also need 
to know how and they need to share their 
values and beliefs about sex with young 
people. By talking, parents can be sure 
their kids receive accurate messages about 
parents’ values. By not talking, parents also 
share values, but not necessarily the ones 
they want to share.

Further research about parent child com-
munication, including research on effective 
programs, can be found in Chapter VI. 

HiStory of Let’S taLK montH
In 1975, Dr. Sol Gordon PhD, a professor of 
sociology at Syracuse University, wanted 

to unify the many organizations that were 
working to help parents become better sex 
educators for their children. Dr. Gordon cre-
ated National Family Sexuality Education 
Week (NFSEW). Celebrated in October, the 
week focused attention on the impor-
tance of parents and kids talking together 
about sex. Planned Parenthood affiliates, 
health departments, parent teacher asso-
ciations, and other youth-serving agencies 
responded to the first NFSEW, and have 
continued to work in ensuing years.

I n  19 8 5 ,  t h e  A d o l e s c e n t  P r e g n a n c y 
Prevention Campaign of North Carolina 
(APPCNC) and several of its local commu-
nity councils beginning calling their local 
NFSEM Let’s Talk Month. With a more adapt-
able campaign name which appealed to 
media and diverse audiences, Let’s Talk 
Month was replicated in over 30 states. In 
1995 when the founder of APPCNC joined 
the staff of Advocates for Youth, Let’s Talk 
Month became national campaign spon-
sored by Advocates and all states are now 
participating.

Both Advocates for Youth and Planned 
Parenthood Federation of America strongly 
believe in encouraging positive, healthy 
family communication about sexuality. 
Each organization develops materials sup-
porting this belief. Advocates and PPFA 
continue to partner to promote NFSEM and 
Let’s Talk Month together.

Advocates creates materials such as post-
cards, posters, brochures, bookmarks, etc 
and they are available to purchase or down-
load. This manual is updated bi-annually 
with new examples from state/community 
campaigns.

5inTroduCTion
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Chapter i - Planning and implementing 
Let’s Talk Month

7

initiaL StePS
Any community or state group can organize 
and coordinate LTM. A coordinating or spon-
soring organization, a steering commit-
tee, and a number of working committees 
can plan and run LTM. An existing council 
or task force on teen pregnancy can be 
an excellent local coordinating agency or 
sponsor for LTM. If your community lacks 
a council on teen pregnancy, another local 
agency can coordinate LTM. The coordinat-
ing organization will recruit members of a 
steering committee and assist the commit-
tee to plan and implement LTM activities 
and events in the community (or state). The 
coordinating organization can provide the 
chair and/or spokesperson of the steering 
committee and/or agree to serve as the 
communications center for LTM. The coor-
dinating organization can also implement a 
new media campaign or create materials—
such as a community calendar of events 
and programs, bumper stickers, buttons, 
stickers, balloons, and pamphlets—for 
participating organizations to use to reach 
youth, parents, the press, policy makers, 
businesses, and the public, or it October 
leave the creation of these materials to 
working committees and to co-sponsoring 
organizations.

Even a single organization can offer activi-
ties during October to heighten awareness 
of parent-child communication. The orga-
nization can pick and choose from among 
many possible activities to be offered in 
October. With planning , LTM can grow 
each year, and the number and variety of 
involved organizations can also multiply as 
LTM gains visibility in the community.

The single most important thing is to actively 
involve young people and parents from the 
very beginning—in all aspects of brain-
storming, planning, designing, implement-
ing, and evaluating a LTM campaign and its 
activities. Why? Because young people are 
the ones toward whom the entire campaign 

strives to reach. They are also the ones who 
know what messages will resonate with 
their peers. They know what is going on. 
They know what will work and what most 
certainly will not work. They have energy, 
compassion, creativity, and enthusiasm. 
Involve them and value them and their 
contributions—this will make your LTM 
campaign the best yet.

WHo’S WHo in Let’S taLK 
montH camPaiGnS?
• Local or state Coordinating Agency or 

Sponsor—The individual or organization 
that initiates the planning of LTM; often 
provides strong support for the campaign 
and recruits the steering committee

• Steering Committee—A group of about 10 
individuals (including at least two youth) 
who represent youth- serving organiza-
tions, government agencies, media, par-
ents, and businesses in the community 
and who will work to organize and sup-
port a LTM campaign

• Co-Sponsors—Organizations, agencies, 
faith communities, media, parent and 
youth organizations, and businesses that 
openly support LTM

• P a r t i c i p a t i n g  O r g a n i z a t i o n s —
Organizations that of fer activities , 
events, and/or programs for youth and 
parents during October as part of LTM; 
not restricted to co-sponsors, members of 
the steering committee, and/or the local 
coordinating agency

• Working Committees—Individuals and/
or groups appointed by the steering com-
mittee to handle much of the actual work 
of the LTM campaign; members—espe-
cially including youth—can also repre-
sent co-sponsors and/or participating 
organizations

More details about these committees and 
groups and their efforts follow.
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tHe SteerinG committee
Activities and events during Let’s Talk 
Month provide the opportunity to reach the 
public and encourage participation in LTM. 
The steering committee should be broad-
based and able to plan and implement 
LTM. Look for youth and for leaders from 
organizations that work with youth or that 
focus on reproductive health care, parent 
education, and/or family strengthening. 
Consider approaching leaders from schools, 
civic clubs, news media, business, and faith 
communities. Be sure to include leaders 
of ethnic groups or other populations for 
whom adolescent sexual health is a compel-
ling issue. Most importantly, include young 
people! An excellent steering committee 
might include at least one representative 
from each of the following groups except 
youth. Include at least two youth to ensure 
that their voices are heard and not silenced 
by the adults around them. Include:

• Youth

• Nonprofit organizations

• Schools & other educational institutions

• Parent groups

• Policy makers

• Communities of faith

• Businesses

• Health care providers

• Media

Identify potential members for the steering 
committee from the groups above. Call each 
potential member or member organization 
and send information about LTM. Invite 
all the potential members to a meeting to 
learn more about LTM and its goals. Be sure 
to set the meeting (and all future meetings) 
at times and in places accessible to youth. 
At the meeting, introduce LTM; talk about 
things that local groups in other areas 
have done; talk about successes of LTM (see 
examples in this guidebook). Ask the poten-
tial members to commit to participating. 
Ideally, steering committee members will 
be able to devote time and effort to serving 
on one of the working committees as well 
and will also agree to implement at least 
one LTM activity.

The steering committee should set 
the goals for the LTM campaign and 
activities. For example, the committee 
might set the goal of:

• Increasing family awareness of the impor-
tance of talking about sex.

• Encouraging the community to offer pro-
grams to help parents become more com-
fortable talking about sex.

• Highlighting effective parent child com-
munications programs;

• Increasing communication about sexual-
ity between parents (or other caregivers) 
and young people;

• Encouraging teens to make responsible 
decisions about sex—including delaying 
the initiation of sex and, among sexually 
active youth, using contraception.

While participants in the campaign will 
develop their own activities, sharing an 
overall goal can multiply the effects of 
individual activities and make the entire 
campaign more coherent and powerful. 
An approach that includes clear goals may 
enhance recruitment efforts as well.

Other important tasks for the steering 
community can include recruiting “honor-
ary members,” inviting the participation 
of organizations and individuals as co-
sponsors and/or participants, and setting 
up working committees and a speakers’ 
bureau. Some of these activities may, 
instead be handled by the working 
committees which the steering com-
mittee must establish. Throughout the 
campaign, the steering committee will 
support and encourage the working 
committees.

• Appoint honorary members—The steer-
ing committee may want to consider ask-
ing prominent members of the community 
to be “honorary” members of the steering 
committee or of an advisory commit-
tee. As such, the honorary members will 
primarily lend their names to the LTM 
efforts. Consider asking radio or televi-
sion personalities, state and local elected 
officials, superintendents of schools, 
presidents of the local United Way or 
chamber of commerce, and clergy to be 
honorary LTM committee members,

• Establish working committees—An 
urgent task of the steering committee is to 
appoint working committees, or at least 
the chairs of the working committees, 
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print materials for all community-wide 
activities. Activities should be offered at 
times and in locations that are accessible 
and attractive to the target audience. 
Be sure to include youth and parents as 
members of this committee, since they 
are the two most important audiences for 
LTM. (See the section Community-Wide 
Events, later in this chapter.)

• Endorsement Committee—Identifies 
and secures co -sponsors of LTM and 
obtains proclamations from elected bod-
ies and officials. (See Chapter VIII, Sample 
Materials.) Members of this committee 
ask leaders to:

 - Make a mayoral or gubernatorial 
proclamation;

 - Hold a public hearing at a session of 
the town council or state legislature;

 - Sponsor an event;

 - Act as master of ceremonies at a ban-
quet, award presentation, or other 
event;

 - Present an award to an outstanding 
program, activity, or leader.

• Calendar Committee—Sends out pre-
liminary information and activity forms, 
compiles the information as the forms 
are returned, and puts together a com-
munity calendar of events. The calendar 
committee should print one calendar (or 
at least a list of all events) and distribute 
it throughout the community or state. 
Urge the press to announce the events 
and to send reporters to cover them. (See 
Chapter VIII, Sample Materials.)

• Media Committee—Works with televi-
sion, radio, new media, and print media 
as well as with advertising outlets to gar-
ner coverage, publicity, and widespread 
awareness of LTM and its events. Be sure 
to include youth in crafting media mes-
sages and in training as spokespeople. 
Reporters are often more interested in 
the views of young people than in the 
views of traditional media contacts. (See 
Chapter IV, Working with Media.)

• Finance Committee—Obtains the cash, 
goods, and services needed for LTM, solic-
iting support from foundations, spon-
sors, co-sponsors, participating organiza-
tions, and concerned community groups. 

including Youth Involvement, Special 
Events, Calendar, Endorsements, Media, 
and Finance. Each committee should 
include young people. Once established, 
these committees will assume many of 
the actual tasks associated with launch-
ing an effective LTM campaign. (See sec-
tion on Working Committees later in this 
chapter.)

• Invite participation by community orga-
nizations and leaders—The steering or 
the endorsements committee should 
write organizations, businesses, and lead-
ers, asking them to co-sponsor and/or 
to participate. Include with the letter a 
list of the committees and their tasks 
as well as the committee chairs, asking 
co-sponsors to join a working committee 
and/or to plan activities. (See section on 
Potential Participants and Co-Sponsors, 
later in this chapter.) A list of suggested 
activities and events should be one of the 
first items produced; it should be included 
in materials sent to all organizations that 
may participate in or co-sponsor LTM.

• Set up a speakers’ bureau—The steering 
committee may also consider setting up 
a speakers’ bureau—a group of youth, 
community leaders, and service providers 
willing to give talks or make presenta-
tions regarding the importance of the 
role of parents in sex education. Youth are 
experts on their own lives; they are often 
speakers of most interest to other youth; 
and they are often highly interesting to 
media. Be sure to include youth among 
the speakers.

 WorKinG committeeS
The LTM steering committee should estab-
lish the following committees:

• Youth Involvement Committee—Ensures 
that teens participate actively in all 
aspects of LTM, from planning and imple-
menting activities, to designing educa-
tional messages and working with the 
media, to participating in all the com-
mittees of LTM. At least 50 percent of the 
members of this committee should under 
age 25. (See Chapter III, Involving Youth.)

• Special Events Committee—Plans and 
coordinates community-wide activities. 
All co-sponsors should be listed on the 
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Types of Organizations
• Agricultural extension programs
• Businesses
• Child development agencies
• Communities of faith
• Day care centers
• Family services
• Health departments
• Hospitals
• Juvenile justice programs
• Libraries
• Media
• Mentoring programs
• Neighborhood associations
• Parent organizations
• Rape crisis centers
• Recreation centers
• Restaurants
• Schools
• Service organizations
• Social services
• Teen health centers
• Teen parent programs
• Universities & colleges
• Women’s groups
• Youth groups

fundinG
The coordinating or sponsoring orga-
nization and/or the finance committee 
(appointed by the steering committee) can 
develop a budget and seek funds to cover 
costs. However this responsibility is han-
dled, the budget should include expenses 
for meeting space(s), telephones, printing 
and postage, and refreshments for com-
mittee meetings. Sometimes, participating 
organizations and co-sponsors can help 
defray costs by offering funds or services, 
such as copying, postage, and telephoning. 
Often, local businesses and service clubs 
will be willing to contribute small amounts, 
especially when the requests are tied to 
specific events or activities, such as a com-
munity forum, a teen theater performance, 
or a health fair. Businesses and unions may 
donate printing. Community colleges may 
provide an excellent source for graphics and 
design assistance. Communities of faith and 
service clubs like Kiwanis, Junior League, 
and Rotary Clubs are often willing to pro-
vide funds and other support for activities 
for family activities. However, to receive 
these contributions of funds or services, 
LTM’s organizers and/or finance committee 
must be willing to ask for contributions.

Include youth, especially those who are 
considering a future in development, 
fund-raising, and/or running their own 
businesses. (See the section Funding, 
later in this chapter.)

A suggested timeline for committees’ activ-
ities appears at the end of this chapter. 
While some communities may be able to 
use an entire year to plan to plan LTM, the 
time line and the scope of activities can be 
shortened, as necessary, if communities 
have less time to devote to planning the 
campaign.

PotentiaL PartnerS—
ParticiPantS and co-SPonSorS
LTM participants offer activities during 
October, inviting youth and adult members 
of the public and staff of colleague orga-
nizations. The steering committee should 
ask a variety of individuals, businesses, and 
agencies to offer events and activities for 
youth and parents as well as for policy mak-
ers and the media. Involving many organi-
zations and offering widely publicized and 
open events makes LTM a community-wide 
or state-wide effort. While one organiza-
tion may initiate and coordinate LTM, the 
campaign will he more powerful and reach 
more people if other groups and agencies 
co-sponsor it. Steering committee members 
can use their personal contacts to enlist 
support—co-sponsorship and/or participa-
tion. (See Sample Forms in Chapter V.)

PotentiaL Partner 
orGanizationS
Specific Organizations
• American Red Cross
• Big Brothers / Big Sisters
• Boys & Girls Clubs
• Boy Scouts
• Campfire Girls
• Girls Incorporated
• Girl Scouts
• Head Start
• Junior Leagues
• Kiwanis Clubs
• PTAs
• Planned Parenthood Affiliates
• Rotary Clubs
• United Ways
• YMCA’s and/or YWCAs 
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• Table tents
• Tee shirts
• Totes
• Vouchers for goods or services (like free 

transportation, ice cream cones, free 
condom, etc.)

For example, coordinators of LTM some-
times develop and distribute posters that 
include a funny or interesting family com-
munication message. (See Chapter VIII, 
Sample Materials.) Some communities even 
sponsor contests for the posters’ design. In 
addition to winning a prize, the designers 
often get to see their poster used in the fol-
lowing year.

community-Wide eventS
Community-wide events are exactly that—
something that involves and/or is targeted 
to the entire community. Often, organizers 
can make smaller events into communi-
ty-wide ones by combining two or more 
events. For example, events such as a work-
shop may be more successful when offered 
in conjunction with another well- attended 
program, such as a teen theatre perfor-
mance or a program in a faith community, 
at a recreational site, or in school. A teen 
theater group might offer a performance on 
teen sexual growth and development, unin-
tended pregnancy, or another important 
aspect of sexual health at or before a PTA 
meeting, increasing the number of parents 
willing to attend the PTA meeting and find-
ing another audience for the theater group. 
Community-wide events include but are not 
limited to conferences, forums, health fairs, 
and teen theater.

Conferences or Forums—LTM offers an 
opportunity to raise awareness about fam-
ily communication about sex through a 
community-wide gathering, such as a gen-
eral awareness conference or forum. Some 
communities sponsor a conference annu-
ally, changing the focus or theme each year. 
It is important to plan the forum to make 
it accessible to people of all ages. Such a 
community forum or conference might 
focus on:

• Adolescent cognitive development
• Adolescent sexual development
• Alcohol and drug use—the connection 

with other risk behaviors
• Advocacy—how-to

materiaLS
Invitational materials—The invitational 
materials are developed in the beginning 
by the steering committee and include 
materials that must be updated throughout 
the planning phase of LTM. These materi-
als include: invitations to join LTM; basic 
facts about teen pregnancy and pregnancy 
prevention and about the role of LTM; a list 
of suggested activities; the ongoing list of 
already planned activities; and a list of com-
mitted and potential speakers and the top-
ics on which they October speak or be will-
ing to speak. (See sections in this chapter 
on the Steering Committee and Ideas and 
Strategies for Participating Organizations.)

Calendar—The calendar of community 
events offered during Let’s Talk Month is 
critical to promoting all the events. Each 
year, the calendar committee should accu-
mulate information on all of the events and 
programs that will be offered by participat-
ing organizations and print an LTM commu-
nity calendar or list of events, to be distrib-
uted throughout the community, including 
in schools. Each participating organization 
should receive a supply of the calendars to 
distribute to its constituents. Some commu-
nities design the calendars as large posters 
that also carry LTM messages or themes. 
(See Chapter VIII, Sample Materials.)

Promotional materials—Promotional 
materials for LTM are important, and ideas 
for these materials are limited only by the 
creativity of participating individuals and 
organizations. In many communities, 
the organizers of events give the mate-
rials away as publicity or sell them to 
finance LTM activities. Promotional 
materials can include:

• Balloons
• Bookmarks
• Campaign buttons
• Candy
• Coffee mugs
• Cups

• Grocery bags
• Notepads
• Palm cards
• Pencils and pens
• Place mats
• Posters
• Stickers



12 naTionaL Teen PregnanCy PrevenTion MonTh (nTPPM) PLanning guidebook ChaPTer i - PLanning and iMPLeMenTing LeT’s TaLk MonThLeT’s TaLk MonTh PLanning guidebook ChaPTer i - PLanning and iMPLeMenTing LeT’s TaLk MonTh

event in which participants ask questions 
or raise awareness use the same Twitter 
identifiers (-hashtags”); or a Facebook event 
in which participants post a special status 
message to raise awareness among their 
online contacts. These events are often 
low cost or free and may attract an audi-
ence that wouldn’t participate in in-person 
events.

ideaS and StrateGieS for 
ParticiPatinG orGanizationS
Remember to encourage participat-
ing organizations to recruit youth as 
active, fully involved members of their 
efforts.

Businesses—Businesses are often inter-
ested in visibly supporting local initiatives. 
Ask restaurants, bookstores, groceries, 
pharmacies, department and clothing 
stores, malls, movie theaters, video stores 
and record shops, boutiques, and hair 
salons to:

• Display brochures, pamphlets, and other 
materials on teen pregnancy and sexual-
ity issues.

• Contribute to support a teen theater per-
formance, the health fair, and/or another 
event.

• Enclose paycheck staffers on teen preg-
nancy prevention

• Hold lunchtime brown bag seminars at 
work sites regarding teen pregnancy 
prevention.

• Use tray liners and/or table tents at local 
restaurants and teen hangouts.

• Donate space on advertising billboards.

• Post on their own blogs, Facebook and 
Twitter pages about the event

• Join the LTM steering committee or one of 
its working committees.

Communities of Faith—Faith communities 
usually welcome the chance to impart their 
values and beliefs. Ask leaders of churches, 
synagogues, mosques, and other religious 
centers to:

• Provide lessons on adolescent sexual 
development.

• Boy talk / Girl talk
• Communicating with adults, youth, part-

ners, or friends
• Facts of life
• Healthy relationships
• How to be an “askable- parent
• Living with your preteen
• Living with your teen
• Parents of teens speak out
• Peer pressure and parent power
• Self-esteem
• Sex education: spiritual perspectives
• Sexual relationships—more than just sex
• Skills, in communication, assertiveness, 

etc. - particularly geared for families
• Talking about sex at any age
• Teens—talk with us, not at us

Teen Health Fair—Schools often hold health 
fairs. However, a community-wide event 
would enable teens and parents to learn 
about family planning, mental health in 
their community. It could also reach out-of-
school youth—those in the community who 
have already graduated as well as those 
who not in public schools. To make this a 
truly well attended and successful event, 
invite a wide array of groups, including 
health care providers, teens, parent groups, 
businesses, and entertainment outlets.

Teen Theater—Teenage actors delight audi-
ences, including parents and other youth. 
There are many plays that deal with teenage 
sexuality and/or partner communication. 
Some communities are lucky enough to 
have teen theater groups which perform for 
the public; most high schools have a drama 
department that offers performances at 
least twice a year. For LTM, teens might 
be asked to perform a play or to present 
skits on scenes dealing with issues facing 
youth. Peer educators sometimes combine 
performances with opportunities for dis-
cussion between actors and members of 
the audience. Check with your local high 
schools, Planned Parenthood affiliates, 
and/or drama clubs to identify partners 
among local teen theater groups.

Online Event—Many community members 
may be interested in events that take place 
online. Examples include a “blogathon,” 
where community members all write about 
family communication about sex in their 
own blogs or make contributions to your 
community organization’s blog; a Twitter 



13naTionaL Teen PregnanCy PrevenTion MonTh (nTPPM) PLanning guidebook ChaPTer i - PLanning and iMPLeMenTing LeT’s TaLk MonThLeT’s TaLk MonTh PLanning guidebook ChaPTer i - PLanning and iMPLeMenTing LeT’s TaLk MonTh

• Address family communication about sex 
in homilies and bulletins.

• Coordinate a clergy conference.

• Sponsor workshops for parents and teens 
on adolescent development and on com-
munication skills.

• Include prevention messages in sermons 
in October.

• Join the LTM steering committee or one of 
its working committees.

C o m m u n i t y - b a s e d  O r g a n i z a t i o n s —
Community-based organizations may be 
strongly interested in participating in or 
sponsoring activities during October with 
a special focus on family communication 
about sex. Approach adolescent pregnancy 
prevention organizations, AIDS service 
organizations, the American Red Cross, 
health agencies, Planned Parenthood clin-
ics, rape crisis centers, teen centers, day 
care centers, advocacy groups, libraries, 
local chapters of national membership 
organizations, neighborhood associations, 
religious service organizations, the United 
Way, Kiwanis, Head Start, mentoring pro-
grams, Junior Leagues, and youth-serving 
organizations. Ask them to:

• Set up a film festival at shopping malls, in 
community centers, and schools.

• Sponsor a community conference, forum, 
or panel discussion on family communica-
tion about sex.

• Encourage and sponsor training in com-
prehensive sex education for profession-
als who work with youth.

• Design an awards program to recognize 
outstanding programs and/or leaders.

• Sponsor health ser vices for teens at 
schools and malls.

• Participate in and/or sponsor a health fair 
for teens and parents.

• Display publications on adolescent sexual 
development.

• Join the LTM steering committee or one of 
its working committees.

• At morning announcements at school, 
provide scripts to promote discussion of 
sexuality with parents/adults. 

Health care providers—Health care pro-
viders can play a vital role in increasing 
awareness of LTM. Ask community health 
professionals—including family planning 
services providers, family services workers, 
counselors, health department staff, health 
educators, and doctors and nurses to:

• Sponsor and/or participate in a health fair 
for teens and parents.

• Design and/or display help cards and bro-
chures that list community resources and 
agencies serving teens and parents.

• Present workshops for parents and teens 
on sexual health, adolescent develop-
m e n t ,  a n d /o r  c o m m u n i c a t i o n  a n d 
confidentiality.

• Give talks on adolescent sexual health 
issues.

• Display posters and flyers about LTM.

• Sponsor workshops, seminars, and pre-
sentations on family communication 
about sex.

• Join the LTM steering committee or one of 
its working committees.

Media—Reporters for newspapers, radio, 
and TV and writers for magazines often 
cover subjects related toteens. Ask these 
reporters to cover LTM and to highlight 
youth leaders in the LTM campaign. Media 
coverage will carry LTM messages to many 
more people than organizations can reach 
without media’s help. Ask media profes-
sionals to:

• Write a story highlighting local programs 
to improve family communication about 
sex.

• Accept op-eds and articles on teen preg-
nancy and teen pregnancy prevention.

• Sponsor public service announcements 
(PSAs), talk shows, documentaries, and/
or contests.

• Donate billboards carrying messages 
about parent-child communication.

• Provide a radio “call in” talk show where 
teens can talk to professionals about 
sexual health.

• Film a public forum or debate for local TV.
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• Sponsor a poster contest.

• Join the LTM steering committee or one of 
its working committees.

Note: There are a number of state, county, 
city, and even community level blogs with 
a wide readership. Seek out local bloggers 
by searching your community name and the 
word “bldg” online (e.g. “Cleveland blog”) 
and interact with them as you would a 
reporter. They too can raise awareness by 
writing articles, posting PSAs, and joining a 
steering committee.

Parents—Parents are many teens’ preferred 
source of information about sexuality. Ask 
parents, step-parents, grandparents, men-
tors, and other caregivers to:

• Encourage the PTA to mail letters to par-
ents about teen pregnancy and about 
communic ating with young people 
regarding sensitive issues such as sex.

• Attend programs and events of LTM.

• Participate in workshops or discussing 
sensitive issues with young people like 
sex.

• Obtain school boards’ endorsement of 
LTM.

• Join the LTM steering committee or one of 
its working committees.

Youth Including Peer Educators—Peer edu-
cators (teens talking to teens) can be effec-
tive in educating teens about ways to open 
up conversations with their own parents 
or other adults. Ask peer educators, teen 
theater groups, sports teams, school bands, 
and school club members to:

• Pla n a nd implement a te en hea lth 
conference.

• Place keepsakes on tables at the prom, 
to remind teens to take responsibility for 
their own health.

• Enlist a teen theater group to conduct 
a performance on parent- child com-
munication about sex. (See section on 
Community-Wide Events in this chapter.)

• Implement activities. (See Suggestions for 
Teens at the end of this chapter.)

• Join the LTM steering committee or one of 
its working committees.

Policy makers— Let’s Talk Month offers 
an excellent opportunity to educate and 
involve policy makers in efforts to improve 
adolescents’ sexual health. Whether the 
policy maker is the mayor, governor, or a 
member of the school board, county com-
mission, or state legislature, he/she can pro-
mote realistic and relevant teen policies. 
Securing a proclamation from an elected 
official can bring media attention to LTM. 
When a well- known policy maker consents 
to act as spokesperson for LTM, this can 
bring a lot of media attention to the effort. 
Holding a public hearing—especially one in 
which youth and their parents speak on the 
issue—can secure the attention and com-
mitment of other policy makers. Inviting 
policy makers and the press to visit effec-
tive youth-serving programs also draws 
attention to the issue of adolescent sexual 
health. Some ways to educate and involve 
policy makers include asking them to:

• Provide proclamations regarding LTM 
or to assist the steering committee in 
obtaining a proclamation.

• Hold hearings on teen pregnancy and 
pregnancy prevention.

• Serve as an honorary chair of LTM.

• Introduce legislation that promotes hon-
est, accurate sexual health information 
for teens.

• Introduce legislation that encourages 
parent-child communication about sex-
ual health and also protects adolescents 
right to confidential health services.

• Speak at community forums.

• Join the LTM steering committee or one of 
its working committees.

Schools—Schools and other educational 
institutions are often willing to partici-
pate in LTM. Ask public, private, parochial, 
and alternative schools, school-based and 
school-linked health centers, and universi-
ties and community colleges to:

• Distribute the LTM calendar of events and 
other educational materials.
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• Assign essays, speeches, or debates on 
pregnancy prevention.

• Produce plays that touch upon adolescent 
sexuality and/or or adolescent health.

• Set up display tables that offer informa-
tion on preventing pregnancy and HIV 
and other STIs.

• Offer question and answer sessions 
related to sexuality.

• Devote the PTA meeting during October 
to LTM.

• Provide prevention messages at morning 
announcements.

• Join the LTM steering committee or one of 
its working committees.

Encourage participation in whatever capac-
ity is feasible for any organization that is 
interested in supporting LTM and youth’s 
access to accurate information and to con-
fidential sexual health services.

SuGGeSted timeLine for a Let’S 
taLK montH camPaiGn
January

• The coordinating organization should 
form an LTM steering committee, a small 
group of not more than 10 individuals 
who will identify the goals and objectives 
of LTM, head the working committees, 
and make overall decisions.

• At the first meeting, the steering com-
mittee will identify goals and objectives, 
select chairs of the working committees, 
and set up a framework for the major 
decisions regarding LTM.

February through April

Chairs should convene the committees to 
begin their work:

• Youth Involvement Committee—Ensures 
the active involvement of young people 
as full partners in LTM and all of its activ-
ities—from steering committee to final 
evaluation; recruits youth leaders; and 
ensures the inclusion of youth of differing 
ethnicity, background, socio-economic 
levels, religion, and school status. (See 
Chapter III, Involving Youth.)

• Endorsement Committee—Seeks and 
secures co-sponsors; sends letters to 
community agencies, faith organizations, 
schools, youth groups, volunteer orga-
nizations, media, local businesses, and 
health services providers, describing LTM 
and requesting their participation. (See 
Chapter V, Sample A.)

• Calendar Committee—Distributes a list 
of potential activities and encourages 
participation; sends out a preliminary 
calendar and activity forms; compiles 
information as forms are returned; and 
puts together a community calendar of 
events. (See Sample Forms, Chapter V.)

• Media Committee—Plans and involves 
television, radio, new media, and print 
media in generating community-wide 
publicity; discusses types of coverage and 
ways to obtain them; identifies spokes-
people; and develops press packets for 
LTM and for individual activities occur-
ring in October. (See Chapter IV, Working 
with the Media.)

• Special Events Committee—Plans activi-
ties that involve and benefit the entire 
community, such as a health fair, awards 
ceremony, educational conference, 
community forums, training programs, 
and community-wide contests like rap, 
disco, essay, and/or poster. (See section 
of this chapter, Ideas and Strategies for 
Participants.)

• Finance Committee—Develops a budget 
for the shared programs and activities, 
including the community calendar of 
events, health fairs, forums, etc; raises 
funds to cover these expenses; helps par-
ticipating agencies identify sources of 
funding for their activities and programs; 
ensures funds are on- hand (or promised) 
by February to pay for shared events. (See 
Funding section of this chapter.)

May through August

Wor k ing commit t e e s cont inue t h eir 
activities:

• Yo u t h  I n v o l v e m e n t  C o m m i t t e e —
Continues its work throughout the plan-
ning and execution of LTM activities to 
ensure full involvement of youth and 
youth leaders
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• Endorsement Committee—Requests 
proclamations from governor, mayor, 
commissioners, and/or school board

• Calendar Committee—Sends out activ-
ity forms to all contacts, asking for their 
return by August compiles, designs, and 
desktops community calendar of events

• Media Committee—Contacts media to 
line up coverage of activities in advance; 
prep a re s pre ss relea s e s a nd pre ss 
packets

• Special Events Committee—Plans and 
confirms all special events, with known 
time lines for each one

• Finance Committee—Reviews funds 
available for shared expenses and adjusts 
activities as needed; continues fund-rais-
ing, as necessary.

September

• Calendar Committee—Prints calendar, 
for distribution throughout the com-
munity no later than April 15th; ensures 
distribution to faith organizations, day 
care centers, community bulletin boards, 
media, businesses, and schools; also dis-
tributes flyers and/or posters

• Media Committee—Schedules media 
interviews and/or editorial boards for 
LTM; arranges press conference; mails 
press releases and packets, as appropri-
ate; holds proclamation ceremony

October

• Hold activities. Enjoy! Bask in the lime-
light! Take a bow for a job well done!

November

• Steering Committee—Sends evaluation 
forms to everyone who participated; doc-
uments outcomes; begins planning for 
next year; thanks partners for their par-
ticipation (See Sample Forms, Chapter V.)

December

• Send Advocates for Youth a copy of all 
your publications, posters, press releases, 
and materials. Let Advocates know the 
results of your evaluation.

January

• Here we go again! Bigger and better next 
year!
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Chapter ii: involving youth—youth-adult 
Partnerships to Promote Parent-Child 
Communication about sexuality during 
Let’s Talk Month
It is important to involve youth in all aspects 
of the LTM campaign. Youth involvement is 
not a way to patronize youth or to include a 
token number of youth. Instead it is essen-
tial to creating a campaign that meets youth 
where they are, captures their attention, 
and speaks their language. Youth involve-
ment is essential to a successful Let’s Talk 
Month. Here is a general guide to building 
youth-adult partnerships—partnerships 
that will draw on youth’s commitment, 
energy, passion, and enthusiasm to make 
LTM into a campaign that can really make a 
difference in your community.

These articles follow:

1. Building Effective Youth Adult 
Partnerships

2. Barriers to Building Effective Youth-Adult 
Partnerships

3. Tips for Working with Youth

4. Tips for Working with Adults

5. Ideas for Activities By and For Youth

BuiLdinG effective youtH-
aduLt PartnerSHiPS
What Is a Youth-Adult Partnership?

A true partnership is one in which each 
party has the opportunity to make sugges-
tions and decisions and in which the con-
tribution of each is recognized and valued. 
A youth-adult partnership is one in which 
adults work in full partnership with young 
people on issues facing youth and/or on 
programs and policies affecting youth. In 
addressing adolescent sexual health issues, 
youth and adults can work together in a 
number of ways. Together, they can conduct 
a needs assessment, write a grant proposal, 
raise funds, design a program, train new 
staff, deliver services, implement ideas 
and projects, oversee a program, collect 
data, evaluate a program’s effectiveness, 

improve unsuccessful aspects of a program, 
and replicate successful programs.

Sharing with youth the power to make deci-
sions means adults’ respecting and having 
confidence in young people’s judgment. It 
means adults’ recognizing youth’s assets, 
understanding what the youth will bring to 
the partnership, and being willing to pro-
vide additional training and support when 
youth need it (just as when including other 
adults in making decisions). Both youth 
and adults may need to embrace change 
in order for the partnership to work. For 
example, adults may need to modify their 
ideas about what will and will not work and 
about times and conditions under which 
work proceeds. Similarly, youth may need 
to understand the limitations and reali-
ties that affect a program’s development, 
operation, and evaluation.

What I s  N ot a G e nuine Yout h A dult 
Partnership?

Youth-adult partnerships are not ways to 
hide or obscure the fact that programs 
are designed, implemented, and run only 
by adults. Tokenism is not partnership. 
Tokenism can appear in many forms. 
Tokenism could include such actions as:

• Having young people around with no 
clear role to play

• Assigning youth only those tasks which 
adults do not want to fulfill

• Having youth make media appearances 
without any voice in developing the mes-
sages, programs, or policies that the youth 
are expected to talk about

• Having one youth on a board of direc-
tors or council to point to as “youth 
involvement.”

Tokenism will leave young people feeling 
used rather than empowered. The key to 
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avoiding tokenism is to share with youth 
the power to make real decisions.

W h y  A r e  Yo u t h - A d u l t  P a r t n e r s h i p s 
Important?

Youth-adult partnerships arise from the 
conviction that young people have a right 
to participate in developing the programs 
that will serve them and a right to have a 
voice in shaping the policies that will affect 
them. In addition, advocates of youth-adult 
partnerships argue that programs are more 
sustainable and effective when youth are 
partners in their design, development, and 
implementation. Proponents also assert 
that evaluation results are more honest 
and realistic when youth assist in gathering 
and providing the data on which evaluation 
is based.

Little research ha s been done on the 
effects that youth-adult partnerships may 
have on youth, adults, organizations, or 
the processes that these partnerships 
affect. Research provides some evidence, 
however, that partnering with youth and 
respecting their ability to contribute may 
provide important protective factors for 
young people. The Innovation Center for 
Community and Youth Development (a 
division of National 4-H Council) conducted 
one of the few existing studies on the effect 
of youth-adult partnerships. The study 
showed that involving young people in 
decision making provides them with the 
essential opportunities and supports (i.e. 
challenge, relevancy, voice, cause based 
action, skill building, adult structure, and 
affirmation) that are consistently shown to 
help young people achieve mastery, com-
passion, and health.

Few links have been explicitly identified 
between resiliency research and the youth-
adult partnership movement. However, 
research has identified many factors that 
help young people resist stress and nega-
tive situations. These factors (discussed 
below) are produced and facilitated by 
effective youth-adult partnerships.

First, resiliency research has identified 
‘protective factors’ that seem to account 
for the difference between those young 
people who emerge from high risk situa-
tions with positive results and those who 

do not. While research shows that many 
factors influence health behaviors, resilient 
children, in particular, display some impor-
tant characteristics, including:

• Social competence, including responsive-
ness, flexibility, empathy, and caring, 
communication skills, a sense of humor, 
and other pro-social behaviors

• Problem solving skills, including the abil-
ity to think abstractly, reflectively, and 
flexibly and the ability to arrive at alter-
native solutions to cognitive and social 
problems

• Autonomy, including a sense of identity 
and an ability to act independently and to 
exert control over one’s environment

• Sense of purpose and future, including 
having healthy expectations, goals, an 
orientation toward success, motivation 
to achieve, educational aspirations, 
hopefulness, hardiness, and a sense of 
coherence.2

Second, research identifies an internal 
locus of control, or the feeling of being able 
to have an impact on one’s environment 
and on others, as a key protective factor 
possessed by resilient youth. in this regard, 
opportunities for meaningful involvement 
and participation—such as are found in 
youth-adult partnerships—may provide 
youth with opportunities to develop and/
or strengthen his/her internal locus of 
control.3

Third, research shows that contributing to 
one’s community has many positive out-
comes. One study found that college stu-
dents who provided community service for 
credit significantly increased their belief 
that people can make a difference and 
that people should be involved in com-
munity service and advocacy. They showed 
significantly increased commitment to 
performing volunteer service. Finally, they 
became less likely to blame social services 
clients for their misfortunes and more likely 
to stress a need for equal opportunities.4 
Contributing to one’s community is the 
heart of most youth-adult partnerships.

Work in the field of youth development sup-
ports these findings. Youth development is 
defined as the ongoing growth process in 
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which youth are engaged in attempting to 
meet their basic personal and social needs 
to he safe,feel cared .for, be valued, he use-
ful, and be spiritually grounded, and build 
their skills and the competencies that allow 
them to function and contribute in their 
daily lives.- Youth development is facili-
tated when young people have consistent 
opportunities to:

• Feel physically and emotionally safe

• Build relationships with caring, connected 
adults

• Acquire knowledge and information, and

• Engage in meaningful and purposeful 
activities in ways that offer both continu-
ity and variety.’

These opportunities are abundantly pres-
ent in genuine youth-adult partnerships.

Proponents of both youth development 
programs and youth-adult partnerships 
have in common a belief that youth are 
caring and capable individuals. Rather than 
seeing youth as problems to be managed, 
youth development proponents view young 
people as valued resources with individual 
assets. Proponents of youth- adult partner-
ships see young people as individuals with 
the capacity to make positive and wide-
ranging contributions when they receive 
support and the opportunity to develop 
their skills.

Behavior change theory and research on 
resiliency suggest that, while the types of 
activities offered by successful youth devel-
opment programs vary, the emphasis lies 
in providing opportunities for active par-
ticipation and real challenges.”5 Similarly, 
youth-adult partnerships offer youth imme-
diate opportunities for active participation 
and real challenge. Few things can more 
concretely demonstrate a belief in young 
people’s capabilities than when trusted 
adults share with youth the power to make 
decisions.

Who Else Benefits?

It would be a mistake to assume that the 
only benefits from these partnerships 
accrue to youth. Adults and the organiza-
tions in which these partnerships operate 
also benefit from youth adult partnerships. 

Adults:

• Experience the competence of youth first 
hand and begin to perceive young people 
as legitimate, crucial contributors.

• Enjoy the new energy that youth bring to 
the work.

• Find their commitment and energ y 
enhanced by working with youth.

• Feel more effective and more confident in 
working with and relating to youth.

• Understand the needs and concerns of 
youth, become more attuned to program-
ming issues, and gain a stronger sense of 
connection to the community.

• Receive fresh idea s from dif ferent 
perspectives.

• Reach a broader spectrum of people.

• Develop more relevant and responsive 
programming and services.

• Share knowledge.

• Increase creativity.

• Break down stereotypes about both youth 
and adults.’

The same study also identified positive out-
comes for the organizations:

• Young people help clarify and bring focus 
to the organization’s mission.

• The adults and the organization, as a 
whole, become more connected and 
responsive to youth in the community, 
leading to programming improvements.

• Organizations place a greater value on 
inclusion and representation and see 
programs benefiting when multiple and 
diverse voices participate in making 
decisions.

• Youth’s making decisions helps convince 
foundations and other funding agencies 
that the organization is truly committed 
to meaningful youth development and/or 
involvement.1

What Are Important Elements of Effective 
Youth-Adult Partnerships?

It can be challenging to build effective, 
sustainable, genuinely collaborative youth-
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adult partnerships. Successful partnerships 
have some important elements in common. 
Effective partnerships:

• Establish clear goals for the partnership. 
The youth and the adults must under-
stand what their roles and responsibili-
ties will be in achieving the goals.6

• Share the power to make decisions. 
If youth have no power to make deci-
sions, their participation is not one of 
partnership.

• Get the highest levels of the organization 
to commit fully to youth’s participation in 
the organization’s work.

• Ensure that each adult and young per-
son enters the partnership with a clear 
understanding of everyone’s roles and 
responsibilities. Not all adults will want 
to work with youth and not all youth will 
want to work with adults in a partnership 
capacity.

• Are selective. Young people vary widely in 
their development and in their readiness 
and willingness to assume responsibility. 
Being clear about the goals of the part-
nership and the roles that youth will play 
will help in identifying young people who 
are committed, reliable, and effective. At 
the same time, effective partnerships are 
selective about adult participants. The 
adults must believe that young people are 
assets and be willing and able to advocate 
on behalf of youth when stereotyping or 
negative assumptions about teens arise.

• Provide capacity building and training. 
Effective partnerships don’t set young 
people up for failure by throwing them 
into situations for which they are not 
prepared. Youth may need training in 
communication, leadership, assertive-
ness skills, interviewing, etc., as well as 
in specific areas of expertise, like HIV 
prevention education. Similarly, effec-
tive partnerships don’t set adults up for 
failure by throwing them into situations 
for which they are not prepared. Adults 
October need training in communica-
tion, collaborative work, interviewing, or 
working with youth as well as in specific 
areas of expertise, such as HIV prevention 
education.

• Are aware that different styles of com-
munication do not imply disrespect, 

disinterest, or different goals and expec-
tations. Youth and adults say that the best 
way to resolve conflicts that arise out of 
different communication styles is to ask 
questions when one does not understand 
what is being said or why it is being said. 
Keeping the common goal in mind can 
also help resolve conflicts arising out of 
different communication styles.

• Value youth’s participation and what they 
bring. Effective partnerships hold high 
expectations for participating youth and 
are not afraid of holding youth account-
able for their responsibilities.

• Value adults’ participation and what 
they bring. Adults frequently offer the 
partnership knowledge, experience, and 
access to resources. Effective partner-
ships guard against discounting potential 
adult allies, assuming that all adults hold 
negative stereotypes about youth, or 
believing that adults will have nothing of 
value to contribute to a program intended 
for youth.

• Include room for growth—next steps. 
Where can youth and adults go next? 
For example, peer education programs 
are often great vehicles for empowering 
young people and helping them develop 
important skills. However, these pro-
grams seldom include opportunities for 
advancement or for peer educators to 
assume more responsibility over time. 
Effective programs ensure that youth 
and the adults who work with youth have 
opportunities for advancement. Both 
youth and adults will have valuable expe-
rience and insights to bring to more senior 
positions in the organization.

• Remember that youth have other inter-
ests and priorities. Too often, adults will 
enthusiastically enlist the participation 
of a particularly effective and articulate 
young person in an overwhelming number 
of obligations and commitments. Check in 
often with partnership youth to ensure 
that they are taking on only as much 
as they can manage without neglecting 
other important aspects of their lives, 
such as family, friends, and education. 
Try to assist youth in recognizing when 
it is wise to say, “No,” and support their 
decisions.

Youth-adult partnerships offer much to 
youth, adults, and organizations that 
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participate in them. Effective partnerships 
may be difficult to achieve. However, the 
benefits they offer are wide-ranging and 
significant. The first step is to acknowledge 
that youth have value and that their contri-
butions have value. Commitment to youth’s 
rights and a determination to recognize 
their rights and to hear their voices is the 
beginning of building effective youth-adult 
partnerships.

BarrierS to BuiLdinG 
effective youtH-aduLt 
PartnerSHiPS
Why aren’t more organizations leaping to 
establish youth-adult partnerships?

The fact is that adults, youth, and organiza-
tions must recognize and dismantle signifi-
cant barriers to working across age differ-
ences. If barriers remain in place, they will 
undermine the best intentions and waylay 
even the best-laid plans.

Attitudes as Barriers

Many adults still believe that young peo-
ple’s opinions don’t matter, that youth 
are not capable of contributing in a valu-
able way, and that adults have nothing to 
learn from youth. Moreover, cultural norms 
may prevent adults from even realizing 
that these attitudes are biased. One way of 
approaching the issue of changing adults’ 
attitudes about youth is to deal with it as 
one would any other issue of cultural diver-
sity. Firsthand, personal experience often 
provides the most effective and far-reach-
ing results in terms of changing people’s 
opinions. One of the benefits of involving 
young people at high levels of responsibil-
ity and decision making is that it enables 
adults to see teens as thoughtful and con-
tributing people. When anyone comes to 
see a formerly undifferentiated group as 
varying and diverse, that person is much 
more open to disbelieving and refuting 
negative stereotypes about the group and 
to valuing the individuals within the group.

Power dynamics, usually rooted in cultural 
norms, may make it difficult for young peo-
ple and adults to feel comfortable work-
ing together. Formal instruction in school 
often teaches youth to expect answers 
from adults, and youth may expect adults 
to ignore, deride, or veto their ideas. Adults 
frequently underestimate the knowledge 

and creativity of young people and may be 
accustomed to making decisions without 
input from youth, even when youth are 
directly affected by the decisions. Therefore, 
joint efforts toward solving problems can 
be difficult, requiring deliberate effort on 
the part of both adults and youth.

One researcher developed the Spectrum of 
Attitudes theory and identified three differ-
ent attitudes that adults may hold toward 
youth.’ These attitudes affect adults’ abil-
ity to believe that young people can make 
good decisions. These attitudes also deter-
mine the extent to which adults will be 
willing to involve young people as signifi-
cant partners in decisions about program 
design, development, implementation, and 
evaluation.

• Youth as Objects—Adults who have this 
attitude believe in a myth of adult wis-
dom. They believe adults know what is 
best for young people. They attempt to 
control situations involving youth and 
believe that young people have little to 
contribute. They may feel the need, based 
on prior experience, to protect youth from 
suffering the consequences of potential 
mistakes. Adults who see youth as objects 
seldom permit youth more than token 
involvement. An example of this attitude 
might be an adult writing a letter to an 
elected official about an issue pertinent 
to youth and using a young person’s name 
and signature for impact.

• Youth as Recipients—Adults who have 
this attitude believe they must assist 
youth to adapt to adult society. They per-
mit young people to take part in making 
decisions because they think the experi-
ence will be ‘good for them.’ They assume 
that youth are not yet ‘real people’ and 
need practice to learn to ‘think like adults.’ 
These adults usually delegate to young 
people trivial responsibilities and tasks 
that the adults do not want to undertake. 
Adults who see youth as recipients usually 
dictate the terms of youth’s involvement 
and expect young people to adhere to 
those terms. An example of this attitude 
might be adults extending an invitation 
to one young person to join a board of 
directors otherwise comprised solely of 
adults. In such a milieu, a young person’s 
voice is seldom raised and little heard. 
Adults do not expect the young person to 
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contribute, and the young person knows 
it and that adults deliberately retain all 
power and control.

• Youth as Partners—Adults who have 
this attitude respect young people and 
believe that young people have significant 
contributions to make now. These adults 
encourage youth to become involved and 
firmly believe that youth’s involvement 
is critical to a program’s success. They 
accept youth’s having an equal voice in 
decisions. They recognize that both youth 
and adults have abilities, strengths, and 
experience to contribute. Adults who 
have this attitude will be as comfortable 
working with youth as with adults and 
enjoy an environment with both youth 
and adults. Adults who see youth as part-
ners believe that genuine participation 
by young people enriches adults just as 
adults’ participation enriches youth and 
that a mutually respectful relationship 
recognizes the strengths that each offers. 
One example might be hiring youth to 
participate from the beginning in design-
ing a program to meet the needs of a com-
munity’s youth.

Logistical and Organizational Barriers

Good intentions are not enough to create 
genuine partnerships. Adults who endorse 
the concept of youth-adult partnerships 
must also be willing to identify and alter the 
organizational environment where institu-
tional barriers can be especially significant 
for young people. Institutional barriers that 
make genuine youth-adult partnerships dif-
ficult include:

• Hours for Meetings and Work—An agen-
cy’s hours of operation usually coincide 
with times when young people are at 
school or work. To engage youth, program 
planners must find nontraditional times 
at which to hold important meetings. 
Often, scheduling conflicts can be diffi-
cult to overcome. However, compromise is 
vital if an organization is to create youth-
adult partnership. For adults, this may 
mean altering schedules to hold meetings 
in the late afternoon, early evening, or on 
the weekend. For youth, this may mean 
using school community service hours to 
attend a daytime meeting.

• Transportation—Many young people 
do not have assured access to a vehicle. 

Program planners should schedule meet-
ings in easily accessible locations. They 
should also provide youth with travel 
vouchers and/or immediate reimburse-
ment for the cost of travel.

• Food—Few young people have the income 
to purchase meals in business districts or 
dinners in restaurants. When a meeting 
occurs at mealtime, the organization 
should provide young people with food or 
with sufficient funds to pay for the meal.

• Equipment and Suppor t—A gencies 
should provide youth with the same 
equipment as other employees, such as 
computer workstation, mailbox, voice 
mail, E-mail, and business cards. Failure 
to do so carries a powerful message that 
these youth—whether they are volun-
teers, interns, or peer educators, full-
time or part-time are not important 
or, at least, are not as important as adult 
employees.

• Procedures and Policies—With input 
from both youth and adults, organiza-
tions should develop policies on youth/
adult interactions. For example, if a pro-
gram involves overnight travel, youth 
and adults should be clear about their 
roles and responsibilities in traveling 
together. The policies will need to respect 
youth’s desire for independence and, at 
the same time, address the legal liability 
of the organization, the comfort level 
and legal responsibilities of adult staff, 
and parental concerns about security. 
Organizations may consider establishing 
policies requiring the consent of parent 
or guardian for youth’s participation, 
for staffs driving young people some-
where, etc. The setting and purpose of 
each youth-adult partnership will help 
determine other institutional factors that 
may need to be addressed in the organiza-
tion’s policies and procedures.

• Training—In agencies that have always 
operated from an exclusively adult per-
spective, staff may need cultural compe-
tency training. Staff—whether working 
directly with youth or not—will need 
to accept youngpeople’s perspectives 
and ideas and adapt to changing work-
place rules to meet the needs of youth. 
Each organization and each staff member 
must make determined efforts to let each 
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young person know he/she is valued.

It is work to achieve youth-adult partner-
ship, and it is not easy work. However, the 
benefits are enormous for youth and for 
organizations that care about young peo-
ple. When youth and adults keep the poten-
tial benefits in mind, they will find that the 
work is worthwhile. It may even turn our to 
be easier than they thought it would be.

This article is drawn, in part, from Klindera 
K and Menderweld J. Youth Involvement 
in Prevention Programming. [Issues at a 
Glance]. Washington, DC: Advocates for 
Youth.

tiPS for WorKinG WitH youtH
• Be open to and nonjudgmental about 

young people’s insights and suggestions. 
Let them know that their involvement is 
important.

• Take advantage of the expertise that 
teens offer. Young people know about, 
and should he encouraged to share the 
needs of their community. Affirm this 
input.

• Make sure youth will participate in mean-
ingful ways. Young people should be 
involved in making decisions from the 
beginning of the project. Actively ask 
teens’ opinions.

• Be honest about expectations for the 
project, what you want the teens to con-
tribute, and how you hope to benefit from 
teen participation. Don’t expect more 
from a teen than you would from an 
adult. Keep expectations realistic; hold 
young people to your expectations. Do 
not patronize youth by lowering your 
expectations.

• Integrate young people into group and 
coalition efforts. Schedule meetings 
when teens can attend and in a location 
accessible to teens. Like everyone else, 
keep young people informed about plans 
and meeting times.

• Treat teens as individuals. Don’t assume 
one teen represents the views of many 
teens. Assure the young person that you 
are interested in her/his individual opin-
ion and don’t expect him/her to speak for 
an entire population.

• Be prepared ahead of time to offer sup-
port. Think about kinds of support (finan-
cial, logistical, training, emotional, etc.) it 
will take to involve teens in the project, 
and who will be responsible for providing 
this support.

• Make the work interactive, fun, and valu-
able. Like adults, youth are more likely to 
get involved and remain active in projects 
that are interesting and fulfilling.

• Many youth feel intimidated by adults 
and are not used to participating in dis-
cussions with adults. Some may feel they 
have nothing to contribute. It will require 
time and commitment to get the input of 
these youth. Be aware of this factor and 
work to overcome it.

• Don’t make assumptions about what indi-
vidual young people are like.

• Don’t move too fast. Remember that 
it takes time to develop trust and rap-
port with youth because some youth are 
unsure about adults’ intentions. Take 
the time and make the effort to develop 
a good relationship with youth before 
expecting much. Remember, too, that 
this work is often new to youth; take the 
time to explain why actions are being 
taken. Youth may interpret adults’ being 
abrupt and hurried as a sign of disinterest 
in youth’s participation; so go slow and 
explain what’s going on.

• Remember that there are times when 
youth need to say, “No.” They have many 
competing interests and responsibilities 
in their lives. Their education is impor-
tant. Their relationships and communities 
are important. Having fun is important. 
They need time and energy for these inter-
ests and responsibilities.

tiPS for WorKinG WitH aduLtS
• Most a dult s have goo d intentions . 

Remember that many of them are simply 
not used to working in partnership with 
young people.

• Criticism doesn’t necessarily mean con-
descension or that an adult doesn’t value 
your contribution. It may mean the adult 
is treating you the same way he/she 
would an adult colleague. Remember 
that adults are used to critiquing each 
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other’s work and offering constructive 
ideas to improve a project. Just because 
an adult doesn’t agree with someone, it 
doesn’t mean that he/she disrespects 
that person.

• Adults may not be aware of the capa-
bilities of young people. They can be told 
a hundred times that young people are 
mature, but showing them is the best way 
to make the case.

• Adults often feel responsible for the suc-
cess or failure of the project. This is what 
makes it hard for them to share power. 
They may need reassurance that you are 
willing to share in both the successes and 
the failures.

• Adults are just as uncertain as youth. They 
have just learned to disguise it better.

• Sometimes adult s use phra ses and 
expressions, whether consciously or not, 
that annoy young people and are red 
flags that they aren’t treating youth as 
partners. Like an annoying drip of water, 
these phrases and expressions can erode 
a relationship. Be prepared to call adults 
on their language.

• Don’t be afraid to ask for clarification. 
Adults often use words, phrases, and acro-
nyms that you might not understand. 
Adults new to the program may also not 
understand them either. The language of 
the nonprofit sector is riddled with terms 
that may bewilder any newcomer.

• Don’t be afraid to say, “No.” Adults will 
understand that you have other impor-
tant commitments, like your education, 
family, friends, hobbies, and sports.

ideaS for activitieS By and 
for youtH 
Here are some activities that youth have 
created and implemented in their communi-
ties during Let’s Talk Month. Youth have:

• Hosted a rap session for friends

• Hosted a bulletin board where youth can 
ask sexual health questions and get accu-
rate answers

• Operated a sexual health related Web site 
with support from a responsible sexual 
health organization

• Invited health care professionals to speak 
to a class or club

• Written short stories about family com-
munication about sex

• Created posters and asked to hang them 
in synagogues, churches, schools, and 
community centers

• Designed an advertisement or public ser-
vice announcement for cable television 
and/or radio

• Created and filmed a short public service 
skit and posted on YouTube, then widely 
shared the video

• Collected and donated food and other 
useful items for a shelter

• Interviewed a teenage mother and/or 
father about their life and published the 
story in a local media outlet

• Created and presented a theater drama 
related to teens and sexuality

• Organized a workshop to improve commu-
nication between teens and their parents

• O r g a n i z e d  a  w o r k s h o p  t o  e n c o u r-
age healthy, assertive communication 
between teens in a relationship

• Encouraged their school to participate in 
LTM

• Posted on blogs, Facebook, and Twitter 
about LTM

• Used text messaging to raise awareness 
about LTM

• Wrote and submitted letters to the editor 
regarding their need for comprehensive 
sex education

• Wrote and submitted to the school news-
paper articles on teen pregnancy and 
pregnancy and STI prevention

• Engaged their communities of faith to 
participate in LTM.

Remember that youth can do anything that 
adults can do and that these ideas are only 
a tiny part of the things youth have done 
and can do during October to promote preg-
nancy prevention in their communities. 
Please let Advocates for Youth know about 
youth-led activities in your community.
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Chapter iii. working with Media: involving 
Media in Let’s Talk Month

Media coverage is important to promoting 
the messages of LTM because the media can 
carry your message to a much larger num-
ber of people than you can reach without 
media. Luckily, adolescent sexuality always 
attracts press attention. Unluckily, it is too 
often covered in a negative fashion, mir-
roring societal concepts of irresponsible, 
careless, or “bad” young people. Given soci-
ety’s general discomfort with adolescent 
sexuality, media coverage of the issue can 
fail to explore complicated and interrelated 
aspects of teens’ health. It can be challeng-
ing to get media to pay attention to the roles 
of poverty, discrimination, lack of accurate 
information, lack of access to confidential 
and affordable health care, stereotypes, 
and adults’ negativity as important factors 
in adolescent sexual health outcomes.

The media usually welcome opportuni-
ties to report on issues related to children 
and adolescents. Consider media and new 
media as key players in the promotion of 
LTM programs and activities. Invite the 
media to all events and inform reporters 
about new research, etc. Media interest 
and support can range from airing local 
programs or public service announcements 
(PSAs) to printing a calendar of events in 
local newspapers. Public access cable chan-
nels may be willing to show educational 
programs or to film public forums on issues 
related to parent-child communication. 
Public relations and advertising firms can 
contribute significantly by promoting LTM 
through pro Bono work.

The media committee can involve the press 
in publicizing the events and activities of 
LTM. Successful media plans usually follow 
a four-step process:

1. Informing press—Appoint a spokes-
person to deal with press inquiries and 
to respond to reporters’ questions. Be 
aware of media coverage of related issues 
(such as HIV and other STIs, adolescent 

development, etc). Know which papers 
and television and radio stations provide 
good coverage. Maintain lists of local and 
national news outlets, including report-
ers, editors, and news desks. Keep accu-
rate mailing, telephone, e-mail, and fax 
lists for reporters in your area.

2. Setting press events—Decide what press 
activities to hold and which materials 
to have on hand as background or cur-
rent information. Consider sending out 
press releases, creating press packets, 
and holding a press conference. You may 
want to provide examples of past cover-
age in briefing packets.

3. Evaluating the press campaign—Keep 
track of coverage and determine how the 
story was presented, who was quoted, and 
what kind of follow-up was necessary.

4. Follow-up with press, radio and TV sta-
tions—Thank reporters and stations for 
story lines about teen pregnancy, broad-
casting of PSAs, etc.

tHe SPoKeSPerSon and tHe 
intervieW
The Spokesperson—Press calls should be 
routed to a designated spokesperson(s) 
who can establish regular contact with the 
reporter, answer her/his questions, and 
provide follow-up. The spokesperson must 
be articulate and knowledgeable on issues 
related to adolescent health and pregnancy 
prevention. He/she should be able to speak 
clearly and directly to the issue without 
using jargon or technical terms. The spokes-
person can also set up interviews between 
the reporter and others who can speak for 
attribution on behalf of LTM efforts.

Train youth to be spokespeople. Work with 
them to create talking points, data and 
“sound bites” they will use when talking 
with the media. Practice with them on giv-
ing media interviews. Give them the same 

naTionaL Teen PregnanCy PrevenTion MonTh (nTPPM) PLanning guidebook ChaPTer ii: invoLving youTh—youTh-aduLT ParTnershiPs To ProMoTe ParenT-ChiLd CoMMuniCaTion abouT sexuaLiTy during LeT’s TaLk MonTh



26 naTionaL Teen PregnanCy PrevenTion MonTh (nTPPM) PLanning guidebook ChaPTer iv - working wiTh Media: invoLving Media in naTionaL Teen PregnanCy PrevenTion MonTh

support, training, and encouragement that 
you provide to adult spokespeople. Train 
parents to be spokespeople, work with 
them to create talking points, use data and 
create “sound bites” they will use when 
talking with the media.

The Interview—When you don’t know the 
answer, say so. If the spokesperson does 
not know the answer to a question, it is 
important that she/he says so. Reporters 
have the right to ask any question; they may 
also use any answer given them, no matter 
how silly or incorrect. Reporters expect the 
spokesperson to answer to the best of her/
his knowledge.

The spokesperson or respondent has the 
right not to answer questions that are 
inappropriate or off topic. Remember that 
reporters can use any remarks made to 
them. If the spokesperson doesn’t want 
something published, he/she must not say 
it. If she/he doesn’t want to be quoted on a 
particular topic, the only safe rule is do not 
talk about it. It is also important not to be 
drawn into criticizing colleagues or other 
organizations; criticism should be reserved 
for inadequate programs and poor policies.

tHe Story
The spokesperson and the media committee 
should plan in advance what points to make 
and how to make them succinctly when 
responding to a reporter or in an interview. 
Anticipate difficult questions and practice 
answering them in advance. Focus on two 
to three points, and stress these points in 
the conversation or interview. Short snappy 
sentences (10 to 15 words) provide “sound 
bites” which make it easy for the media to 
quote you accurately and to convey your 
point(s).

tHe PreSS information PacKet
The press information packet , pulled 
together for conferences or briefings, con-
tains basic background material on the 
issues and activities of LTM as well as press 
releases or advisories. A standard packet 
includes:

• Materials related specifically to the press 
conference, such as graphs, charts, news 
release, and copies of speeches or testi-
mony to be delivered at the conference;

• Contact information for the press spokes-
person and the LTM coordinator;

• A background sheet on rates of teen preg-
nancy, births, and abortion as well as STI 
and/or teen sexual activity rates. (Visit 
www.advocatesforyouth.org for a variety 
of fact sheets);

• Brief information about LTM, including 
sponsors and committee members, a 
statement of purpose and goals, and a 
brief summary of LTM activities across the 
country;

• Information on how LTM addresses a need 
in the community; and

• One or two items of previous favorable 
press coverage of LTM.

WHen tHe PreSS caLLS
Direct the calls to the spokesperson or, 
in her absence, to members of the media 
committee.

• The spokesperson will either respond 
to the inquiry or refer the reporter to an 
appropriate person for additional infor-
mation or an interview.

• Respond to all media calls. Don’t avoid 
press calls. Leaving a no comment” impres-
sion may arouse suspicion. Responding 
quickly will increa se the chances of 
being quoted and cited in the final story. 
Practice making your one or two points 
before returning the reporter’s call.

Be wary of “sensationalist” journalists, 
those who have opposed your program, or 
those who work for newspapers with an 
editorial position against it. Think about 
whether to work with these journalists 
before they call; you may decide not to give 
interviews to these reporters and/or media 
outlets.

WHen contactinG tHe media
Develop a press list, including contact infor-
mation for reporters with different -beats,- 
such as community and health reporters. 
Your press list should contain the televi-
sion, radio, and newspaper outlets in your 
area, including university papers, commu-
nity and regional newspapers, radio and 
television stations, regional magazines, 
and military press officers.
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Learn the deadlines for the media outlets 
on your press list and research the demo-
graphics of their primary audience(s), such 
as local citizens, sports fans, teens, etc. To 
be most effective in dealing with the press, 
also research the contacts for your calls and 
materials. Regarding:

• Newspapers and Magazines—Contact 
the metro or city desk. Request a health 
beat reporter. Beat reporters are often 
best to work with because they may be 
experts in their area.

• Television—Start with the assignment 
desk. TV public service directors and edi-
torial directors are good contacts too, 
particularly for public affairs program-
ming. Sometimes, correspondents partici-
pate in deciding which stories to cover.

• Radio—Identify news directors and talk 
show producers. Shows with a primary 
audience of teens may be particularly 
good for coverage.

• New Media: See box at right

media activitieS
The media committee can help answer 
reporters’ questions about the initiative. It 
can also develop:

• News Releases—A news release is nor-
mally one page, (maximum 300 to 400 
words) that tells What, Who, Where, When, 
and Why regarding an event, program, or 
activity. It can stand alone or be enclosed 
with additional materials and resources 
on LTM. A news release should be distrib-
uted with sufficient lead time to permit 
reporters to plan on attending. A news 
release should also include one or two 
quotes from spokespeople, the date for 
release of the information, and contact 
name and telephone number. Distribute a 
news release by fax and by messenger.

• News Advisory — A  n e w s  a d v i s o r y 
announces an event or a specific news 
item. It is a one-page document that 
invites coverage. Answer the questions 
of What, Who, When, Where, and Why. Fax 
the advisory to contacts one to two days 
prior to the event.

• News Briefing and Press Conference—
Briefings should be reserved for informa-
tion that cannot be communicated well 

in a press release. Schedule the briefing 
to last about one-half hour; best hours 
are between 10 am and 2 pin. Use a loca-
tion convenient to the reporters such as 
a press club or downtown site. Have LTM 
press kits available at the event and desig-
nate someone from the steering commit-
tee to greet reporters at the door.

• Public Service Announcement (PSA)—
PSAs are a good way to publicize events. 
For radio, write a 15 to 20 second state-
ment or announcement and submit it by 
fax or mail to the station’s PSA contact. 
Television PSAs need to be produced; 
but the only cost is for production, not 
distribution. Many newspapers will print 
information from PSAs in the community 
calendar and announcements section.

• Local Cable Access Programming—Cable 
access channels offer access to equip-
ment, air time, and consulting; these are 
an excellent venue for local issues. Often 
cable channels will film public forums or 
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SPeciaL focuS: neW media

use new Media to reach as many 
people as possible!
Online social networking and content creation tools provide many 
opportunities to spread awareness of your issues and recruit for your 
events. Here are a few easy steps.

• Start a discussion. If your community or school has a blog or online 
bulletin board or if there is a blog or community you know every-
one reads, open up a discussion about international family planning 
issues.

• Make a Facebook event and distribute it widely. Encourage your 
friends to send the event around too.

• Send a text message blast. Got your life in your phone? Why not use 
text messaging to let everyone know about your event? 

• Advertise on Facebook. If your organization has little as $25 to spare, 
you can place an advertisement on Facebook that is tailored to your 
campus or community. 

• Use email. Don’t forget this reliable tool for contacting large numbers 
of people at a time.

• Post on your campus, community, or local newspaper website. Many 
schools and communities have event postings on their websites, and 
they are often free! 

• Create a fun video and post it on YouTube.

• Don’t forget to tweet it!

Remember: Distribution is key. Keep putting the word out to as many 
outlets as possible and urge your contacts to share it as well.
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debates or air PSAs and/or panel discus-
sions. Contact the local cable company 
for more information.

• Letters to the Editor—One of newspa-
pers’ most frequently read sections is 
“Letters to the Editor.” These letters must 
address an issue or column that was fea-
tured in the news very recently. This sec-
tion is a good place to respond to criticism 
or concerns that have been raised in the 
community about LTM. Letters should be 
persuasive, brief, and quote reputable 
sources. A prominent member of the com-
munity could be asked either to write or 
to sign a letter regarding LTM.

• Guest Editorials—Guest editorials, or -op-
eds,” are brief opinion pieces or essays on 
topics in the news that appear opposite 
to the editorial page. Op-eds should be 
approximately 500 to 700 words and make 
one major point, backed up by reputable 
statistics and compelling anecdotes. As 
with letters to the editor, consider asking 
a prominent member of the community to 
write an op-ed or to sign one drafted by a 
member of LTM.

• R e g u l a r  C o n t a c t  w i t h  M e d i a 
Professionals—Maintain press contacts 
through phone conversations or brief 
letters to reporters, editors, talk show 
producers, prominent community blog-
gers, and editorial boards. Suggest inter-
views or topics for press consideration; 
acknowledge good coverage of an issue; 
praise a reporter or editor’s work.

• Appearances on TV or Radio—TV and 
radio stations often feature community 
members commenting on current events. 
Members of the LTM steering committee 
might call or send information suggesting 
appropriate guests for a specific show. 
Once you or another LTM colleague is 
invited onto a show, research the other 
guests’ views. Plan to make your own case 
more compelling by using stories as well 
as facts to illustrate your points. Practice 
speaking in short, crisp sentences. It’s 
hard to provide background in a tele-
vision or radio interview than for print 
media, so assume the audience has no 
prior knowledge when you make your 
case. For television, wear bright, solid 
colors and avoid glasses.

• Buying Space or Time—You can buy space 
for a prepared advertisement in local 
newspapers, magazines, and websites. 
Newspapers and magazines have rate 
cards that explain ad prices by the size of 
the ad. Buying time for radio advertising 
is relatively inexpensive. Check with local 
stations for rates, type of audience, and 
technical requirements for advertise-
ments. Some stations allow radio person-
alities to read ad copy on the air; others 
only air advertisements that have been 
produced on tape.

Adapted from Flinn S. Education & media campaigns. Ad-
vocacy Kit. Washington, DC: Advocates for Youth, ‘1997. 
Online at htto://www.advocatestbryouth.org/publica-
tions/advocacykitodf
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SamPLe PreSS reLeaSe
FOR IMMEDIATE RELEASE  CONTACT: Jane Smith 
Phone: 202.555.5555

October Is Let’s Talk Month
Advocates for Youth Sponsors Local Workshop on Talking with Your Kids about Sex!

Let’s Talk Month (LTM) is an opportunity for parents and children to learn to communicate in an 
open honest manner about sexuality and other sensitive issues. Such discussions can help young 
people delay sex and avoid unintended pregnancy and sexually transmitted infections. Research 
shows that adolescents prefer their parents to be their sex educators. Moreover, teens often need 
more information, guidance, and open discussions with their families.

Families can play a pivotal role in helping young people make healthy decisions about sex. Most 
parents want the opportunity to share their values and provide their children with accurate infor-
mation about sexuality. But often, parents and other adults feel uncomfortable discussing sexual-
ity. Often, they need assistant and support in starting meaning conversations.

Advocates for Youth is sponsoring a workshop for parents in the Washing metropolitan area:

What: How to Talk With Your Children about Sex

When: Saturday, October 5th at 10:00am

Where: Town Hall, Fifth and Main Street, Room 501

Who’s Invited: Parents, Grandparents, Foster Parents, and Other Caregivers!

Reservations Required: Contact Advocates for Youth at 202.555.5555 and ask to speak to the 
Director of Education and Outreach

The workshop will offer parents and other cares-givers practical advice on communication with 
young people about sex. In addition, participants will have the opportunity to identify areas for 
individual assistance, practice skills, and craft a plan for starting conversations about sex with their 
children.

* For more information, press should contact Advocates’ Press Secretary, John Smith at 202-
555.5555, x180.
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SamPLe PuBLic Service 
announcementS and editoriaLS
• October is Let’s Talk Month in  

(county). Let’s Talk Month is a national cam-
paign to encourage parents and children to 
communicate about sexuality. Many issues 
of concern to parents and youth are being 
addressed by local agencies and organiza-
tions, schools, churches and synagogues 
throughout the community this month. 
Don’t miss out! Take this opportunity to talk 
to your parent or young person today! For 
more information, call...

• Understanding sexuality is a lifelong pro-
cess. Young people have many questions. 
Are you an askable parent? October is Let’s 
Talk Month. Become askable! For more infor-
mation, call...

• Learning to talk about sex with your kids 
isn’t always easy. They seem to ask ques-
tions at the wrong time and wrong places. 
But now is the right time for you to be an 
askable parent—learn and share what you 
learn with your child. October is, Let’s Talk 
Month, and your local coalition for the pre-
vention of adolescent pregnancy can help. 
Call...

• October is Let’s Talk Month, a time to pro-
mote the ideal that parents and future par-
ents should be among the primary sexuality 
educators of their children. Support efforts 
in your community to prepare yourself for 
this responsibility. For more information. 
contact...

• October is Let’s Talk Month. The best time 
to talk to your kids about sex is now. Be 
askable. Let your kids know they can talk to 
you—anytime! Call...

• October is Let’s Talk Month. The best place 
to talk to your kids about sex is your place. 
Parents: Talk to your kids about sex—today! 
We can help you. Call...

• October is Let’s Talk Month. Sex education 
belongs in the home, school, church and 
synagogue. Youth programs can help, too. 
Talk to your kids about sex, For materials 
and help, call...

• Parents: It’s Time to Talk ... About Sex. Some 
tips on talking your preteen or teen about 
sex are:

1. Try to answer what’s being asked, not 
what you think is being asked.

2. If you really do sense there is a question 
behind the question, go ahead and care-
fully try to give your emotional support.

3. Try to be aware of your own attitudes.

4. Try to convey that you believe in your child 
and you’re more concerned about his/her 
quality of life and relationships with oth-
ers rather than what they have done.

5. Use humor but don’t laugh at your kids.

• Would you like to tell your child the facts 
of life, but feel you don’t have all the facts? 
We encourage you to talk with your child, 
especially during Let’s Talk Month. For more 
information, call...

• October is Let’s Talk Month. Each October 
  (sponsoring a genc y) 
coordinates a month-long schedule of com-
munity activities aimed at encouraging and 
supporting family communication about 
sexuality. These activities, sponsored by 
various community agencies are usually 
targeted at parents and adolescents to 
encourage parents to talk to their adoles-
cent children about the many sensitive 
issues confronting young people today. 
These issues may include school concerns, 
friendship and dating, family issues, sexual-
ity, alcohol and drug use, and other related 
issues.   distributes a calendar of 
events for Let’s Talk Month. For more infor-
mation, call...

• Today, October 1, is the kick-off for Let’s Talk 
Month coordinated by  .  L e t ’ s 
Talk Month is promoted and foster positive 
communication between parents and teens 
about sexuality. Be sure to pick up one of the 
Let’s Talk Month calendars now available. 
This calendar provides information on com-
munity events which help parents and teens 
become more comfortable communicating 
with each other. Let’s Talk. For more informa-
tion, call ...

• October is national Let’s Talk Month...a time 
to promote parent and child communication 
and community about sexuality. Parents are 
among the primary sexuality educators of 
their children. Learn how to be an askable 
parent and talk to your children about sex. 
For more information and a list of Let’s Talk 
programs, call
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Chapter iv. sample forms

This chapter includes sample forms for the 
LTM coordinating organization or agency to 
send to others. Feel free to use and/or adapt 
these forms or to design something entirely 
different. These sample forms follow:

• Sample A: Let’s Talk Month Invitation 
Form—Send this invitation, asking others 
to participate in LTM.

• Sample B: Letter Asking Agencies to 
Co-Sponsor LTM—Send this invitation, 
along with Invitation A, inviting others 
to become co-sponsors of LTM. Follow 
up with personal telephone calls to the 
organization’s executive director if your 
first attempts to recruit co-sponsors and/
or participants are unsuccessful

• Sample C: LTM Agency Participation Form 
for the Community Calendar—Send this 
form to all organizations that offer LTM 
activities; ask them to complete one form 

for each activity offered and to return the 
forms to the LTM coordinator so that their 
activities can appear on the community 
calendar. Information from these forms 
will also help establish the “big picture” 
of all LTM events during October, and 
provide an outline for publicity regarding 
the event(s).

• Sample D: LTM Final Report Form for 
Participating Organizations—This is an 
invaluable asset for designing future LTM 
campaigns, providing a list of next year’s 
probable participants and helping to 
identify any gaps that should be filled in 
the following year. Send this form to all 
participants toward the end of October. 
If participants do not return the form, 
provide them with another copy when 
you send them a letter of thanks for their 
participation. Stress the importance of 
their returning the form.
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SamPLe a: Let’S taLK montH invitation form (from tHe coordinatinG 
orGanization)
To:  [Community or State Agencies, Organizations, Religious Institutions, and/or Schools]

From:  [State or Local Let’s Talk Month Coordinator]

Date:  [Date]

Re: Let’s Talk Month, October  [Year]

Join us in planning for Let’s Talk Month in  [County/State].

(or)

For the past   [# of Years] years, we have coordinated Let’s Talk Month in   
[County/State].

The purpose of Let’s Talk Month (LTM) is to support parents/caregivers in providing informa-
tion about sex to young people. To that end, community and/or state institutions, such as 
PTAs, religious organizations, schools, clubs, and health agencies sponsor special activities 
which increase public awareness of the need for positive and healthy communication about 
sex in families. Let’s Talk Month emphasizes the importance of strong partnerships between 
community and families in helping young people to make healthy, values-based decisions that 
promote achievement and avoid sexual risk behaviors.

All participating organizations, agencies, and groups will receive prominent listing on calen-
dar of activities (to be widely distributed throughout the community/state) and in local print 
media. A member of the Steering Committee will contact you within the next few weeks to 
discuss your participation in this coming October’s activities.

Thank you for your interest and support. We look forward to your participation.

  [LTM Coordinating Organization]

  [Chair]

  [Email]

Adapt this letter and send out with the forms that follow.
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SamPLe B: Letter aSKinG aGencieS to co-SPonSor Ltm

To: Family & Youth Servies Organizations

From:  [LTM Coordinator] 

This year,   [your organization] will coordinate Let’s 
Talk Month (LTM). We are encouraging communities, agencies, and faith communities to plan 
activities and programs and to develop resources that support parents and other core groups 
to talk with young people about sex. We would like to invite you to become a co-sponsor for 
LTM, October  [Year].

Co-sponsorship means that your organization will be listed on all LTM materials distributed 
state- or community- wide. As a cosponsor, your organization will plan and implement 
activities that involve your members in LTM.

LTM Co-sponsor: Please respond by March 15,  [Year].

  Yes, we would like to be listed as co-sponsor of Let’s Talk Month, October  [Year].

  We are considering your invitation to become a co-sponsor of Let’s Talk Month, 

October  [Year].

  We will notify you by  

  No, we do not wish to be listed as a co-sponsor of Let’s Talk Month, October  [Year].

Your organization:  

Respondent:  

Address: 

City:   State:  Zip code:  

Phone:  Fax:  

Email 

Please mail, fax, or adapt to email and return by March 15 to:

  [Your State or Local LTM Coordinator]

  [Address]

  [City, State, Zip Code]

  [Email]
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  [Fax Number]

SamPLe c: Ltm aGency ParticiPation form (for tHe community caLendar and 
media effortS)

Please fill out a separate form for each activity you will hold during LTM.
Organization:  

Contact Person: 

Address:  

City:   State:   Zip code:  

Phone:  Fax:  

Email:    
Number of years offering LTM activities: 1 2 3 4 5 6 7   (other)

Activity/Program:
Title:  

Dates:  

Time(s):  

Place:  

Address:  

City:   State:  Zip code:  

Who should attend: 

Open to public: Yes   No  Reservation or registration required: Yes   No  

Cost:  

Brief synopsis of program/activity:

Do you want to be listed on the LTM Community Calendar? Yes  No  

Please return by: 

Return to:

  [LTM Coordinator]

  [Address]

  [City]   [State]   [Zip Code]

[or adapt for email return]

Do you wish to be listed as a cosponsor of Let’s Talk Month? Yes No  
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agencies offering LTM programs should fill out one firm for each activity offered during LTM 
and return to the LTM coordinator.

SamPLe d: Ltm finaL rePort form (for ParticiPatinG orGanizationS)
Please answer the following questions and return this form to the LTM Coordinator for each 
event or activity you offer.

1. Your organization:  

 Your name:  

2. Your presentation/activity/program:  

 Number of people attending:   Youth   Adults

3. Would you be interested in participating in LTM next year? Yes   No  

4. Would you repeat the program you did this year? Yes   No  

5. What suggestions do you have for the LTM Coordinator for next year as far as coordinating 
Let’s Talk Month?

6. Please send us two examples of your handouts, printed materials, or resources used in 
your activity. One copy will go to Advocates for Youth, national sponsor of LTM, and may be 
included in the next National Let’s Talk Month Planning Guidebook.

7. Let’s Talk Month Coordinator:

Name:  

Address:  

City:   State:  Zip code:  

Phone:   Fax:  

Email:  

Please return by:  

Return to:

  [LTM Coordinator]

  [Address]

City:   State:  Zip code:  

  [Email]
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did you do any of the following?

  Billboards (number of billboards  
put up)

  Bumper stickers

  Buttons/stickers

  Calendar of events (number of  
calendars printed)

  Community-wide conference or 
forum (  number of forums 
and  number who 
attended)

  Essay contest

  Film festival

  Library display/bibliography

  Lunch time seminars for parents

  Newspaper editorials

  Newspaper interviews/stories (num-
ber of interviews/stories) 

  Poster contest/teens

  Posters

  Proclamation by the mayor and/or 
commissioner/governor

  Professional training programs

  Radio PSAs ( number of 
and names of stations who aired 
PSAs)

  Rap/hip hop contest

  Teen awards

  Teen conference

  Teen health fair

  Television PSAs ( ) number of 
channels  airing PSAs and    

names of channels airing PSAs)

  TV/radio talk shows ( ) 

  Number of workshops, seminars, 
and presentations for parents 
and youth (Number of workshops 
offered and number who attended)

    Churches

    Community organizations

    Day care centers

    Health departments

    Hospitals

    Parent organizations

    Physicians

    Pregnancy centers

    Schools

    Youth agencies 

    Other  

    Other activities (Please  
     list.)  

     

     

     

     

Please return this form and one copy of all 
Let’s Talk Month materials and publications 
to advocates for youth by december 31st.

Thank you.
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Chapter v: worksheets and handouts for 
facilitators
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38 Characteristics of Parents of sexually healthy adolescents

• Demonstrate value, respect, acceptance and trust in their adolescent children.

• Model sexually health attitudes in their ownrelationships.

• Maintain non-punitive stance towards sexuality.

• Are knowledgeable about sexuality.

• Discuss sexuality with their children.

• Provide information on sexuality to their children.

• Seek appropriate guidance and information as needed.

• Try to understand their adolescent’s point of view.

• Help adolescents gain understanding of values.

• Set and maintain limits for dating and other activities outside of school.

• Stay actively involved in the young person’s life.

• Ask questions about friends and romantic partners.

• Provide a supportive and safe environment for their children.

• Offer to assist adolescents in accessing health care services.

• Help them plan for their future.

From Facing Facts: Sexual Health for America’s Adolescents. SIECUS, New York, NY: 1995.
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i’m an askable Parent …

  I will listen.

  I will start discussions about sex.

  I will listen.

  I will educate myself about sex.

  I will listen.

  I will share my values about sex.

  I will listen.

  No matter what choices they make, I 
will always be there for my children.

 Signature Date
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we believe:

• That parents are the first and one of the most important influences on a young 
person’s sexuality 

• That youth want their parents to talk with them about sexuality and sexual 
health.

• That information is essential to make good decisions.

• That deciding not to have sex is a positive, reasonable decision and if sexually 
active using contraception and condoms is a responsible choice.

• That communication between parents or caregivers and youth about sexuality 
makes decision making easier.

• That  

• That  

Therefore:

• Adults must answer questions with accurate and honest information.

• Youth must seek information from parents and trust them as reliable sources.

• Parents and youth must respect each other’s values and personal decisions.

• Both parents and their children must make sincere efforts to keep doors of 
communication open.

•  

•  

   
 Youth’s Signature and Date  Adult’s Signature and Date

For more information on adolescent sexuality issues and parent education, contact:
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1. Try not to criticize or mock a child. avoid:

• Labeling (“Don’t be such a baby.”)

• Personal Attacks (“You are so lazy.”)

• Sarcasm (“Thanks a lot for nothing.”)

• Put Downs (“You are so clumsy. Why don’t you watch what you’re doing.”)

2.find yourself doing one-way communication? avoid:

• Commands (“How many times do I have to tell you this?”)

• Threats (“If you don’t shape up, you’ll be sorry.”)

• Sermons (“If I’ve told you once, I’ve told you a thousand times...”)

3. Taking a youth’s problems too lightly? avoid:

• “Cheer up! It can’t be that bad.”

• “You’ll forget all about it by next week.”

• “There’s no point dwelling on it.”

• “Think you have it tough? Why when I was your age...”

• “If your friends told you to jump off a bridge...”

4. find yourself giving too much advice?

• Listen, Listen, Listen

• Ask if they want your advice

of course, adults are only human. if you find yourself slamming shut the door 
to good communication try to:

• Take a deep breath and start over!

• Listen to what a child is really saying and use the communication tips you know 
work. 

• Apologize when you say something hurtful, untrue or unkind out of anger.

• Ask your child how your words made him/her feel and take responsibility for 
the hurt you may have caused.

 



42 Talking with your Children about sex: why do i need To?

Because your children love you and want you to talk with them about sexuality.

Because you love your children and want them to grow up to be healthy and 
positive about close intimate relationships.

Because you are their first and most important sexuality educator. It starts with 
the closeness of touch and meeting their needs as infants and is a life-long 
process.

Because your children will get sexuality information from many places in addition 
to their home. It’s your job to interpret, affirm or correct those other sources and 
influences.

Because values are caught, not taught and you are the pitcher. Your expressions, 
tone of voice, posture—all send messages to your child about sexuality.

Because young people deserve the facts and honest answers from responsible 
and caring adults, namely, their parents.

Because when young people hear the facts presented in a loving, non-judgmental 
way and are empowered to utilize good decision-making skills, they are better 
able to avoid sexual exploitation, manipulation and negative peer influences.

Because when parents communicate with their children and respect their normal 
developmental progress toward independence and adulthood, they strengthen 
the parent-child relationship.

Because young people will get many messages about sexuality from the media, 
their peers and other places but want to talk with their parents.
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Talk about sex?

T F  Some parents did not grow up in an environment where parent/child 
sexuality discussions occurred.

T F  Some parents are afraid they don’t know the “right” answers.

T F  Some parents are afraid that if they talk about sex, it will encourage 
their children to experiment.

T F  Some parents don’t know what is appropriate to talk about at  
what age.

T F  Some parents are uncomfortable with the idea that the child is a  
sexual being.

T F  Some parents don’t think their children should know anything  
about sex.

T F  Some parents are embarrassed and uncomfortable.

T F  Some parents believe their children get a comprehensive, complete 
sexuality education at school and so they don’t have to say or do 
anything.

T F  Some parents don’t know when and how to start.

T F  Some parents are afraid of answering personal questions about their 
own behavior.

T F  Some parents are afraid to learn that their children might not share 
their values and beliefs.

The answer to all the above statements is T (true). But, your children need and 
want you to talk with them about sexuality. Don’t let any of these keep you from 
discussing sexuality with your children.
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by age five, the child should:
 1. Use correct terms for all sexual body parts, including the reproductive organs.

 2. Be able to understand the concepts of “maleness” and “femaleness.”

 3. Understand that their bodies belong to themselves and that they have a right to say no to 
unwanted touch.

 4. Understand that a woman does not have to have babies unless she wants to.

 5. Know where babies come from, use appropriate language.

 6. Be able to talk about body parts without a sense of “naughtiness.”

 7. Be able to ask trusted adults questions about sexuality.

 8. Know that “sex talk” is for private times at home.

elementary school Children (ages 6-9) should:
 1. Begin a study of gr owth and reproduction in animals and plants—be aware of their needs 

and the responsibility of caring for them.

 2. Have an awareness of the life cycle, including sexuality at all ages.

 3. Have and use an acceptable vocabulary for communication about body parts, their own 
and those of the opposite sex.

 4. Have a grasp of different types of families.

 5. Be able to identify family roles and responsibilities.

 6. Begin to be aware of non-stereotyped gender roles.

 7. Become familiar with the health care system, viewing it as non-frightening and supportive 
of their health and well-being.

 8. Take an active role in managing their body’s health and safety.

 9. Be able to develop and maintain friendships.

nine- to 13-year-olds (in addition to developing earlier skills) should:
 1. Understand human reproduction, including:

 a. Human sexuality as a natural part of life

 b. The legitimacy and normalcy of sexual feelings.

 c. The idea that sex is pleasurable as well as the way to make a baby—the realization that 
sexual acts can be separated from reproductive acts.

 d. The biological components of the reproductive cycle including the probability of 
pregnancy with unprotected intercourse.

 e. How male and female bodies grow and differ.

 2. Understand the uses and types of contraception:

 a. It is possible to plan parenthood.

 b. Having a child is a long-term responsibility, and that every child deserves mature, 
responsible, loving parents.
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 3. Understand the changes they can expect to begin in their bodies before puberty

 a. Range of times at which normal development begins—including normal differences in 
male and female timing of these events.

 b. The general stages that bodies grow through.

 c. Menstruation and wet dreams.

 4. Be able to protect themselves against potential sexual abuse and how to react to  
such dangers.

 5. Understand how to be a good friend and how to end a relationship without anger.

 6. Understand the purposes and considerations of dating—awareness of potential for 
damage in exploitative relationships.

 7. Recognize of the ways in which behavior can be interpreted as sexual, and how to deal 
with such interpretation (by 12-13). Recognition of male and female prostitution and  
its dangers.

 8. Be aware of appropriate roles for young men and women—an awareness of the differences 
between biological sex and socially assigned gender roles.

 9. Know how sexually transmitted infections are transmitted and treated.

 10. Have knowledge of the relationships among family members and how families fit  
into society.

fourteen- to 18-year-olds (in addition to developing previously listed skills) should:
 1. Be knowledgeable about human sexuality:

 a. Recognize the impact of media presentations which push for sexual involvement.

 b. Understand differences in sexuality including homosexuality, celibacy, and marriage.

 c. Have an articulated value system about interpersonal relations, including  
sexual behavior.

 d. Know contraceptive alternatives and the causes and treatments of sexually  
transmitted infections.

 2. Understand social pressures and have a demonstrated awareness of the potential 
consequences of casual sexual relationships.

 3. Understand personal relationships:

 a. Understand they have a right not to have sexual relations.

 b. Be able to have and maintain friends.

 c. Be able to identify expectations of marriage, e.g., emotional support, companionship, 
child rearing.

 d. Have information on changing relationships in families over time.

 e. Be aware of the mixture of independence and responsibility needed at their age.

 4. Receive education for parenthood:

 a. Be able to demonstrate knowledge of the stages of gestation.

 b. Know the basics of child care and child development, including sexual development.

 c. Demonstrate knowledge of the responsibilities of parenthood.

 d. Discuss how they believe children should be raised.

Adapted with permission from Planned Parenthood Federation of America.
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Children Learn by observation: Actions speak louder than words. Set good examples that 
show kids how your life is enriched by your values. “Do as I say, not as I do” sends a confusing 
message to young people.

normalize: Reassure them that they’re normal.

build Their self-esteem: Credit them for their talents, personalities, and accomplishments. 
Remind them frequently that they are capable and lovable.

do not Pry: Respect your children’s privacy as much as you value your own.

Language is important: Use correct names for sex organs and sexual behaviors. Practice 
saying them out loud or in front of a mirror if you are embarrassed.

use Teachable Moments: Take advantage of “teachable moments.” A friend’s pregnancy, 
neighborhood gossip, and TV shows can help start a conversation.

answer Questions simply and directly: Give accurate, honest, short, and simple answers.

Listen More Than you Talk: Think about what else you’re being asked. For example, “How old 
do you have to be to do it?” might also mean, “I’m thinking about having sex. What should I 
do?” On the other hand, a question about sex doesn’t mean your daughter or son is having—or 
is thinking about having—sex. So, don’t jump to conclusions.

be available: Let your children know that you’re available, and make it a habit to talk about 
what you think and feel.

ask Questions: Even if they don’t ask you questions, ask them about what they think and what 
they know.

be honest: Be clear and truthful about your own feelings and figure out what you want to say 
about them before you speak.

Listen: Find out where your kids are coming from, and what they know or have heard about a 
particular topic before answering a question. It can be helpful to have some context for your 
child’s curiosity.

be gentle: Use your children’s mistakes as positive opportunities for learning. It won’t help 
them learn if you criticize, nag, lecture, or shout.

keep the Lines of Communication open: Let your body language, facial expressions, and tone 
of voice support what you say with words.

Learn Their world: Get to know the world your children live in. What pressures are they 
feeling? What do they consider normal? What’s “cool”? If you show interest in their activities 
and friends, they’ll know you care and want to be a part of their lives.

be Patient: Your children hear and learn about sexuality from lots of different sources. You will 
need to clarify, repeat and build on your child’s knowledge as she/he grows and matures. You 
can expect the same questions to recur.

Learning about sexuality is a Life-Long Process: Adults need to continue to learn, too. Talk 
seriously about sexuality with your spouse, close friends or health professionals. Find out if 
your church or synagogue will sponsor a discussion on faith and sexuality. Get pamphlets 
and information from your local health department, health provider, library, or Planned 
Parenthood.

keep your sense of humor: But don’t laugh at your children.
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Questions asked by preschoolers ages three to five include:

• Will I have breasts (or a penis) like yours?

• How did I get into mommy’s stomach?

• Why do you have a penis (or breasts) and I don’t?

• Where do babies come from?

• How do babies get out of their mommy’s tummy?

• Does it hurt to have a baby?

Questions asked by preteens ages six to 12 include:
• How does a baby stay alive inside the mother?

• What does “have sexual intercourse” mean?

• What happens when girls menstruate?

• What is a wet dream?

• Why do kids say “dirty” words?

• Do boys have periods?

• Do girls have wet dreams?

• When will I develop like my friends?

• Why are some children adopted?

• What’s a rubber (condom) for?

• How do you put on a condom?

Questions asked by teenagers ages 13 to 18 include:
• Is it normal to masturbate? How much is normal’?

• How do you know if you’re gay/lesbian?

• What is a homosexual?

• Are my breasts/penis too small?

• Is the pill safe?

• Can get birth control without my parents knowing about it?

• How can you tell if you have a sexually transmitted infection?

• Is there something wrong with me if I remain a virgin?

• How can you avoid pregnancy?

• How can I say “no”?

• How can I tell if I’m really in love?

• How can I know if I have an orgasm?

• Is sexual intercourse painful?

• Is oral sex normal?

• What about having sex with someone you are not in love with?

• How can I tell if I’m pregnant?
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Teens may fill out this worksheet and discuss their feelings in small groups. The 
facilitator may ask: What differences did you notice? What similarities?

… about Love

My mother would say 

My father would say  

I believe 

... about Marriage 

My mother would say 

My father would say  

I believe 

... about sex

My mother would say 

My father would say  

I believe 

... about birth Control

My mother would say  

My father would say  

I believe  

... about Pregnancy

My mother would say 

My father would say  

I believe 
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 how well do you know your Parents?
You may live with your parents, spend hours a day with them, and talk with them 
a lot. Still, there’s much you don’t know about them. This activity will help to 
make you aware of how much—or how little—you know your parents.

directions: Grab a pen and try to answer these questions about your parent(s). 
At the same time, your dad or mom will answer the questions in “How Well Do 
You Know Your Son or Daughter?” When you’re both finished, exchange and 
discuss the answers with each other. If you only have one parent at home or live 
with another relative or adult, please just answer the questions that pertain to 
that adult.

1. How did your parents meet?

2. What color are your dad’s eyes?

3. For a vacation, would your mom prefer a luxury resort, a rustic mountain 
cabin, resting at home, or somewhere else?

4. What presidential candidate did your dad vote for in 2008?

5. Does your mom believe in love at first sight?

6. Would your dad rather watch TV with the family, sit alone and read, or go out 
to dinner together with friends?

7. Does your mom gas up the car as soon as the tank is half empty or when the 
fuel is nearly gone?

8. Does your dad usually carry a photo of you in his wallet?

9. How old was your mom on her first date?

10. If your dad turned on the TV and found these choices, which would he pick: 
a football game, soap opera, old movie—or turn off the set?

11. Which of these can’t your mom do: touch her toes, do a headstand, rewire a 
lamp, replace the spark plugs, sew a shirt?

12. What was your dad’s first full-time job?

13. Who is your mom’s closest friend?

14. What gift would your dad most like to receive?

15. If your mom could have you do anything for three hours, what would it be?

Summary: If you get more than 15 right, congratulations ... you really know your 
parent(s)! From 11 to 15? Not bad, but try to pay a little more attention. Fewer 
than 11? You need a crash course called “Mom and Dad 101.”

Remember: Knowing or wanting to find out about someone shows that you  
truly care.  
 
Adapted with permission from Family Health Council, Inc., Pittsburgh, PA.
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As a parent, you sometimes are so busy taking care of your children that you 
lose track of some of the details of their lives. This activity will help to make you 
aware of how much—or how little—you know about your sons or daughters.

directions: With pen in hand, see how many of the following questions you can 
answer. Don’t be surprised if you get stumped along the way. Ask your son or 
daughter at the same time to fill out the worksheet, “How Well Do You Know 
Your Parents’?” When you’re both finished, exchange and discuss the answers 
with each other.

1. What is your daughter’s/son’ s favorite game or sport?

2. What is your son’s/daughter’s height (within one inch)?

3. Who is your daughter’ s/son’ s closest friend?

4. If your son/daughter could do anything he/she chose for a day, what would 
it he?

5. What is your daughter’s/son’s favorite TV show? Favorite character?

6. What was the last movie your son/daughter saw?

7. What is your daughter’s/son’s favorite food?

8. What is your son’s/daughter’s favorite thing to do after school?

9. Would your daughter/son rather ride a bike, ride a horse, or drive a car?

10. Who is your son’s/daughter’s favorite singer or musical group?

11. If your daughter/son had a choice to have a pet, what would it be?

12. Which would your son/daughter rather do: wash dishes, mow the lawn, clean 
his/her room, or vacuum the house?

13. Do your daughter’s/son’s friends call her/him by a nickname? If so, what is 
it?

14. In the evening, would your son/daughter rather play a game with the family, 
go to visit a relative, or read in his/her room?

15. What was the last problem your daughter/son brought to you for help?

16. What gift would your son/daughter most like to receive?

17. What does your daughter/son do that she/he is proud of?

Summary: If you get more than 15 right, congratulations ... you really know your 
daughter/son! From 11 to 15? Not bad, but try to pay a little more attention. Fewer 
than 11? Better spend a little time catching up on what’s new with her or him.

Adapted with permission from Family Health Council, Inc., Pittsburgh, PA.
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Parents need to be clear of their own values regarding sexuality and share 
them with their children. Below are some statements about important issues. 
Circle the letter(s) you feel most nearly expresses your present beliefs toward 
the issue mentioned. If no choice expresses your thoughts, write your opinion 
after “other.”

1. In my opinion, premarital sex:

a. Is wrong under any circumstance; sex belongs in marriage.
b. Is okay if the couple is engaged and plans to marry.
c. Is okay provided each partner has some commitment and sense of caring 

and concern for the welfare of the other.
d. Is okay under any mutually agreed upon circumstance.
e. Is okay as long as they are responsible enough to use birth control.
f. Other 

2. I believe birth control by adolescents:

a. Is always wrong.
b. Should always be used if one is sexually active, unless a baby is wanted.
c. Other 

3. If an unwanted adolescent pregnancy were to occur in my family, I believe:

a. The couple should marry and raise the baby on their own.
b. She should have an abortion.
c. She should have the baby and raise it alone.
d. She or her parents should pay expenses.
e. He should help pay for expenses.
f. Her parents should help raise the baby.
g. His parents should help raise the baby.
h. The baby should be released for adoption.
i. Other 
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4. Sex education, in my opinion:

a. Should be the responsibility of parents and family.
b. Should be part of the school program.
c. Should be available in the community.
d. Belongs in the church’s educational program.
e. Should not be taught.
f. Other 

5. Regarding communication with my son or daughter about sex, I believe I 
should:

a. Actively bring up sexual development, feelings, and behavior with my 
children, and encourage family discussion of sexual matters.

b. Wait for my adolescent to raise questions or indicate readiness to talk and 
then answer as best I can.

c. Make books and other information available.
d. Encourage my adolescent to talk to others who would be good counselors, 

but not discuss the matter with him or her in very great detail myself.
e. Not discuss sex with my adolescent at all; just let him or her know my 

beliefs by example.
f. Not discuss sex with my adolescent, but simply state my feelings about 

what’s right and wrong and demand they abide by my rules as long as they 
live under my roof

g. Other  
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naming the Parts
Purpose: To increase knowledge of the 
male and female genitalia and reproductive 
systems

Materials: A copy of the Female Genitals, 
Female Reproductive Organs, and Male 
Genitals and Reproductive Organs handouts 
for each teen, enlarged illustrations of each 
handout, a copy of Anatomy and Physiology 
of Reproduction Leader’s Resource, stapler, 
and pens/pencils

Time: 45 minutes

Planning Notes: Prepare enlarged illus-
trations of the male and female genitals 
and reproductive organs for use in Step 
4. If you have an overhead projector, you 
can create transparencies from the hand-
outs. Review the Anatomy and Physiology 
of Reproduction Leader’s Resource until 
you feel comfortable with the material. 
You do not have to be an expert on human 
reproduction to conduct this activity, but 
you need to be comfortable with the ter-
minology, such as penis, vagina, anus, and 
sexual intercourse. Collate and staple the 
three handouts to create packets for each 
participant.

Procedure:

1. Explain to the teens that you are going 
to give them a quiz to see how much they 
actually know about the female and male 
reproductive systems. Explain that no one 
will be graded on this quiz and that its pur-
pose is to help the participants. Ask the 
group to work together in pairs. Go over the 
instructions for the activity:

• Fill in the blanks on all three handouts 
with the correct name of each body 
part.

• Do not worry about spelling.

• If you do not know the correct (medical) 
term for a body part, use the word(s) you 
know.

2. Give each teen a packet of handouts and 
tell the group to begin working.

3. After most of the teens have finished, dis-
play the enlarged illustration of the Female 

Genitals handout. Add any missing informa-
tion from the Leader’s Resource. Be sure the 
following points are made:

• Explain that vulva is the correct term 
for the female external genitals, even 
though it is not a familiar term to most 
people, including adults. Point out that 
some people believe harmful and nega-
tive myths about the female vulva—
such as that it is dirty or ugly—and 
emphasize that these myths are not 
true. The vulva is a normal, healthy part 
of the female body, just like the penis 
and scrotum are normal, healthy parts 
of the male body.

• Go over the individual parts of the vulva, 
labeling and explaining each. Point out 
the following:

 - The clitoris is a highly sensitive part of a 
female’s body. Its function is to provide 
sexual pleasure.

 - The vulva has two openings, each with 
its own function—the opening to the 
vagina and the opening to the urethra.

 - The anus is not part of the vulva.

 - A female can see this part of her body 
by holding a hand mirror between her 
legs.

4. Display the enlarged illustration of the 
Female Reproductive Organs handout. Ask 
for a volunteer to explain the female repro-
ductive process, beginning with ovulation 
and ending with the menstrual period. Ask 
the group to assist if the volunteer runs into 
difficulty. Add any missing information from 
the Leader’s Resource. Be sure to following 
points are made:

•  When she is born, a female has thousands 
of egg cells in her ovaries. Together, 
these egg cells are called ova; one egg is 
called an ovum.

• During the years that females menstru-
ate, they release only a small percent-
age of their ova.

• During puberty, a female’s ovaries begin 
to release one ovum each month. Once 
that process has begun, a female is 
capable of becoming pregnant any time 
she has vaginal intercourse with a male 
partner.
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• Conception occurs when a sperm cell 
fertilizes the ovum after it has left the 
ovary.

5. Display the enlarged illustration of the 
Male Genitals and Reproductive Organs 
handout. Ask for a second volunteer to 
explain the male reproductive process, 
beginning with sperm production and end-
ing with ejaculation. Add any missing infor-
mation from the Leader’s Resource. Be sure 
the following points are made:

• A male is born with two round glands, 
called testicles, located in the lower part 
of his body, near his penis.

• The penis is a highly sensitive part of a 
male’s body, especially the head of the 
penis, called the glans.

• The penis has one opening that performs 
more than one function—release of 
urine or release of sperm in seminal 
fluid.

• At maturity a male’s testicles begin to 
produce and store millions of sperm 
cells.

• Sperm cells can only be produced at 96.6 
degrees—two degrees below normal 
body temperature. The scrotum acts like 
a temperature gauge and draws the tes-
ticles closer to the body when it is cold 
or drops the testicles further from the 
body when it is hot to keep them at the 
right temperature for sperm production 
and storage.

• When a male ejaculates after his testicles 
have begun producing sperm, millions of 
sperm cells are released from his penis, 
along with other fluids.

• If ejaculation occurs inside a female’s 
vagina or near its opening, sperm can 
swim up into the female’s Fallopian 
tubes. If there is an ovum in the Fallopian 

tube, conception occurs when the sperm 
fertilizes the egg cell.

Discussion Questions:

1. Which parts of the male and female 
anatomy are the same or similar? (Possible 
answers: Both have a urethra and an anus; 
the clitoris and the glans are similar because 
they contain many nerve endings and are 
highly sensitive.)

2. Why do males generally feel more com-
fortable than females about their geni-
tals? (Possible answer: Males can see their 
genitals and are taught to touch and handle 
their penis to urinate. Females cannot easily 
see their genitals and are often discouraged 
from touching them.)

3. Why is it important to feel comfortable 
touching your own genitals? (Possible 
answers: (a) Genitals are sources of erotic 
pleasure, and masturbation is a risk-free 
way of expressing and experiencing one’s 
sexuality. (h) Males need to touch their 
testicles to feel for lumps that might be a 
sign of testicular cancer. (c) Females use 
tampons. (d) For both sexes, some meth-
ods of contraception require touching the 
genitals.)

4. Why is it important for teens to under-
stand exactly how and when conception 
occurs? (Possible answers: (a) It is always 
important for teens to know how their bod-
ies function, and how they can stay healthy 
and (b) Knowing exactly how and when 
conception occurs is necessary so that 
teens know how to prevent pregnancy, by 
abstaining from vaginal intercourse or by 
using effective contraception.)

Adapted from Guide to Implementing TAP 
(Teens for AIDS Prevention): A Peer Education 
Program to Prevent HIV/STD Infection. 
Washington, DC: Advocates for Youth, © 2002.
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female genitals

1. 

2. 

3.  

4. 

5.  

6.   (not part of the genitals)

 

6
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female reproductive organ
 

1.  

2.  

3.  

4.  

5.  
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Male genitals and reproductive organs

1. 

2. 

3.  

4.  

5.  

6.  

7.  
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anatomy and Physiology of reproduction

Male — internal Male — external

1. Vas deferens 1. Penis
2. Epididymis 2. Scrotum
3. Prostate gland 3. Foreskin
4. Seminal vesicles  4. Glans
5. Urethra 5. Opening to the urethra
6. Testis

female — internal female — external

1. Fallopian tubes 1. Vulva
2. Ovaries 2. Labia maim (outer lips)
3. Uterus (Womb) 3. Clitoris.
4. Cervix 4.Opening to the urethra
5. Vagina 5. Labia minora (inner lips)
 6.Opening to the vagina
 7. Anus (not part of the genitals)
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Chapter vi: resources for Let’s Talk Month

















Confident, loving parent-
child communication leads 
to improved contraceptive 
and condom use, 
improved communication 
about sex and fewer sexual 
risk behaviors among 
adolescents.
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SeLected nationaL 
orGanizationS concerned 
aBout adoLeScent 
reProductive and SexuaL 
HeaLtH
Advocates for Youth 
2000 M Street NW, Suite 750  
Washington, DC 20036 
202.419.3420 
www.advocatesforyouth.org

Alan Guttmacher Institute  
120 Wall St., 21st Floor  
New York, NY 10005 
212.248.1111 
www.guttmacher.org

American Academy of Pediatrics 
141 Northwest Point Boulevard 
Elk Grove Village, IL 60007-1098 
847.434.4000 
www.aap.ora

American College of Obstetricians & 
Gynecologists 
409 12th Street SW 
PO Box 96920 
Washington, DC 20090-6920 
202.638.5577  
www.acog.org

American Foundation for AIDS Research  
120 Wall Street, 13th Floor 
New York, NY 10005-3908 
212.806.1600 
www.amfar.org

American Public Health Association  
800 I Street NW 
Washington, DC 20001-3710 
202.777.2742 
www.apha.org

Boys and Girls Clubs of America  
1230 West Peachtree Street NW  
Atlanta, GA 30309 
404.487.5700 
www.bgca.org

Camp Fire Boys and Girls  
4601 Madison Avenue 
Kansas City, MO 64112-1278  
816.756.1950 
www.campfire.org

Catholics for Free Choice  
1436 U Street NW, Suite 301  
Washington, DC 20009-3997  
202.986.6093 
www.catholicsforchoice.org

Centers for Disease Control and 
Prevention Division of Adolescent and 
School Health 
Mailstop K31 
4770 Buford Highway NE 
Atlanta, GA 30341-3724 
770.488.5358 
www.cdc.gov

Center for Reproductive Rights 
120 Wall Street 
New York, NY 10005 
917.637.3600 
www.reproductiverights.org

Council of Chief State School Officers 
1 Massachusetts Avenue, NW, Suite 700 
Washington, DC 20001-1431 
202.336.7000 
www.cesso.org

Girls Incorporated 
120 Wall Street 
New York, New York 10015-3902  
800.374.4475 
www.girlsinc.org

Healthy Teen Network (Formerly NOAPPP)  
1501 Saint Paul St. Ste. 124 
Chevy Chase, MD 21202 
410.685.0410 
www.healthyteennetwork.org

National 4-H Council 
7100 Connecticut Avenue NW Chevy Chase, 
MD 20815-4999  
301.961.2800 
www.fourhcouncil.edu
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NARAL Pro-Choice America  
1156 15th Street NW, Suite 700  
Washington, DC 20005 
202.973.3000 
www.naral.ore

National Adolescent Health Information 
Center 
333 California Street, Box 0503 
San Francisco, CA 94143-0503 
415.502.4856 
http://youth.ucsf. edu/nahic 

National Prevention Information Network 
(NPIN), CDC 
PO Box 6003 
Rockville, MD 20849-6003 
1.800.458.5231 
www.cdcnpin.org

National Asian Women’s Health 
Organization  
250 Montgomery Street, Suite 1500 
San Francisco, CA 94104 
415.989.9747 
www.nawho.org

National Assembly for School-Based 
Health Care 
1100 G Street #735 
Washington, DC 20005 
202.638.5872 
www.nasbhc.org

National Campaign to Prevent Teen 
Pregnancy  
1776 Massachusetts Ave NW, Suite 200 
Washington, DC 20036 
202.478.8500 
www.teenpregnancy.org

National Center for Youth Law  
405 14th St, 15th Floor 
Oakland, CA 94612-2701 
510.835.8098 
www.youthlaw.org

National Coalition of Hispanic Health & 
Human Services Organizations (COSSHMO) 
1501 16th Street NW 
Washington, DC 20036 
202.387.5000 
www.cosshnio.org 

National Council of La Raza 
1111 19th Street NW, Suite 1000 
Washington, DC 20036 
202.785.1670  
www nclr. org

National Education Association, Health 
Information Network 
1201 16th Street NW, Suite 521 
Washington, DC 20036 
202.822.7570 
www.nea.org

National Family Planning and 
Reproductive Health Association (1\
IFPRHA) 
1627 K Street NW, 12th Floor 
Washington, DC 20006 
202.293.3114 
www.nfprha.org

Planned Parenthood Federation of 
America  
434 West 33rd Street 
New York, NY 10001 
212.541.7800 
www.plannedparenthood.org,

Religious Coalition for Reproductive 
Choice 
1025 Vermont Ave NW, Suite 1130 
Washington, DC 20005 
202.628.7700 
www.rcrc.org

 Sex Information and Education Council of 
the United States (SIECUS) 
130 West 42nd Street, Suite 350 
New York, NY 10036-7802 
212.819.9770 
www.siecus.org

YWCA of the USA Youth Development 
Program  
1015 18th Street NW, Suite 1100  
Washington, DC 20036 
202.467.0801 
www.ywca.org
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WeBSiteS

Websites Especially for Parents

• American Library Association 
www.ala.org

• Families Are Talking 
www.familiesaretalking.org

• Parents’ Sex Ed Center 
www.advocatesforyouth.org/parents

• ParentSoup.com 
www.parentsoup.com

• ParentsPlace.com 
www.parentsplace.corn

• Planned Parenthood Federation of 
America 
www.plannedparenthood.org/education/

• Talking with Kids About Tough Issues 
www.talkingwithkids.org

• YWCA of the USA 
www.ywca.org

Web Sites Especially for Young People

• Ambiente Joven 
www.ambienteioven.org

•Go Ask Alice! 
www.goaskaliee.columbia.edu

• iwannaknow.org 
www.iwannaknow.org

• My Sistahs 
www.mysistahs.org

• My Voice Counts Youth Action Center 
www.advoeatesforyouth.org/youth/

• Sex, Etc. 
www.sexetc.org

• Teenwire 
www.teenwire.com

• Youth Resource 
www.youthresouree.com

 

Web Site Educational Resources

• Advocates for Youth 
www.advocatesforyouth.org

• American Association for Health 
Education 
www.aaliperd.org/aahe/

• American Medical Association’s 
Adolescent Health Information 
www.ama-assmorg/ama/pub/eategory/1947.
html

• Birds and Bees 
www.birdsandbees.org

• The Body (HIV/AIDS Resources) 
www.thebody.com

• Campaign for Our Children 
www.cfoc.org

• CDC National Prevention Information 
Network 
www.cdcnpin.org

• Children’s Defense Fund 
www.childrensdefense.org

• Child Welfare League of America 
www.cwla.org

• Family Health Productions 
www.abouthealth.com

• Girls Incorporated 
www.girlsinc.org

• National Council of La Raza 
www.nelr.org

• National Education Association Health 
Information Network 
www.neahin.org

• National School Boards Association 
www.nsba.org

• Parents Sex Ed Center 
www.advocatesforyouth.org/parents-sex-
ed-center-home

• SexTalk.org 
www.sextalk.org

• Sexuality Information and Education 
Council of the U.S. (SIECUS) 
www.siecus.org
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miSSion   
Established in 1980 as the Center for Population Options, Advocates for Youth champions efforts 
to help young people make informed and responsible decisions about their reproductive and 
sexual health. Advocates believes it can best serve the field by boldly advocating for a more posi-
tive and realistic approach to adolescent sexual health. 

our viSion: tHe 3rS
Advocates for Youth envisions a society that views sexuality as normal and healthy and treats 
young people as a valuable resource. 

The core values of Rights. Respect. Responsibility.® (3Rs) animate this vision: 

RIGHTS: Youth have the right to accurate and complete sexual health information, confidential 
reproductive and sexual health services, and a secure stake in the future. 

RESPECT: Youth deserve respect. Valuing young people means involving them in the design, 
implementation and evaluation of programs and policies that affect their health and well-being. 

RESPONSIBILITY: Society has the responsibility to provide young people with the tools they 
need to safeguard their sexual health, and young people have the responsibility to protect them-
selves from too-early childbearing and sexually transmitted infections (STIs), including HIV.


